Draft syllabus

2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
Course Structure and Detailed Syllabi (2014-15 onwels)
Master of Business Administration
MBA Semester — |
l\?é C:;Jéze Subject Th | Lab/Study| Credits
1. |14E00101| Management & Organizational 4 % 4
Behaviour
2. |14E00102| Business Environment 48 -
3. |14E00103| Marketing Management
4.|14E00104| Financial Accounting for Maﬂaw
5. |14E00105| Business Statistics 4
6. |14E00106| Business Communication w
7.|14E00107| Information Technolog 2 -
Managers
8. |14E00108| Business Communic |on@ 3 2
9. |14E00109| Informatio hnology for 2
ManagersLab q
Co t Periods/We2k

Total 30 28

MBA Sem \ i
: se Th | Lab/Study| Credits

S
No
1.|14E0Q esource Management 4 - 4
2. |14E002 [ 4 - 4
3. |14E00203 i search Methods 4 - 4
4. |14E00204| Fi i anagement 4 - 4
5. |14E00205 tions Research 4 - 4
6. |[14E00206 tions Management A - 4
7.|14E00207| Management Information System 2 - 2
8. |14E00208| Management Information System Lab 1 3 2
9. |14E00209| Communication Lab - 3 2
Contact Periods/Week 46 6
Total 33 30
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MBA Semester — Il
I\?é C:(;Jdrze Subject ThiLab/Study|Credits
1. |14E00301Business Ethics and Corporate 4 |- 4
Governance
2. |[14E00302Legal Aspects of Business 4 - 4
3. |14E00303Entrepreneurship Development i 4 - 4
4. Elective | -k,,- 4
14E00304Management Control System * g
14E00303Product and Brand Management \ \ h
14E00306Human Resource planning = 4 4
14E00307e-Business ¢ \ A
5 Elective I Y. 4 |- ‘v‘ 4
14E00308Financial Instltutlons ‘arkets and |y ) 4
Services ‘
14E00309Customer Relatlonshlp M%gement &
14E0031C d Development
14E00311
6. 4 |- 4
14E00312
14E00313
7. 4 |- 4
0 Management and Insurance
% ising and sales Promotion
Management
8. iness Simulation Lab + 3 2
9. an Values and Professional Ethics |2 -
Contact PeriodsANE0 |3
Total 33 |30
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2014-15
MBA Semester — IV
N o Subject Th |Lab/Study|Credits
1. | 14E00401Strategic Management 4/ - 4
2. | 14E00402Green Business Management 4 - 4
3. Elective V 4 |- 4
14E00403 Financial Derivatives
14E00404Services Marketing | . By
14E004080rganization Development Y N
14E05406Data Communication and Network ) !
Analysis | ‘;N
4. Elective VI 4 2 § 4
14E00407International Financial Manageme O,
14E00408International Marketin \ 4
14E00409Global Human ou anagemert
14E00410Corporate Information Management
5. | 14E00411Seminar temporary Issues on - |- 3 2
Busine
6. |14E05412 - |- 12 10
ct Periods/WeBk | - 15
total 31 |28
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA Semester — | Th C
4 4
(14E00101) MANAGEMENT & ORGANIZATIONAL BEHAVIOUR

Objective of the course is to give a basecspective of Management theories and
Practices. This will form foundation to study ottienctional areas of management and to
provide the students with the conceptual framewarkithe theories underlying

.y

Organisational Behaviour. at

.
1. Role of Management— Concept — Significance — Fun inciplefs
Management - Patterns of Management: Seientific ehMJraI — Systems -

v

Contingency L ]
2. Decision Making & Controlling — Process — T niques.\PIgnning — Process —
Problems — Making It Effective&fntrﬁng - Systemof ConWing — Controlling
Techniques — Making Controllri%,E_ff%cti% A
3. Organisational Behaviour — Int oduction to OB
Departmentation Types — Making Organizing Effecti
Behaviour — Perception earning — Personali
Analysis
4. Group Dynamic otivation —

‘— Organizing Process -
nderstanding Individual
hari window- Transactional

QD

efits of Groups — Types of Groups — Group
Concept of Motivation - Motivational
andddforter and Lawler

| Cultureand Climate: Leadership— Traits Theory

— Managerial | Vs Transformadioneadership — Qualities of good
leade
Change geme Conflict Management

References:

Organis | Beh

Organisational Behaviour ,S.S.Khanka, S.Chand

Organisat@Behaviour , Mishra .M.N ,Vikas

« Managem nd Organisational behaviour, Pierceri&oy Cengage.

* Principles of Management, Koonz,Weihrich and Aryakata McGraw Hill.

* Behaviour in Organizations, Hiriyappa .B.New AgebReations

 Management and Organisational Behaviour, SubbaradHinalaya Publishing
House.

» Organisational Behaviour, Sarma, Jaico Publications

* Principles of Management ,Murugesan ,Laxmi Pubiboest

our, Stephen P. Robbins, Bedtducation.
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2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Th C
4 4

(14E00102) BUSINESS ENVIRONMENT
The objective of the course is to provide student with a background of various
environment factors that have major repercussionsusiness and sharpen their mind to
watch and update the changes that occur consiarttiis sphere.

1. Business Environment:-Meaning, Nature of busine. Wironment, signifoegn
Internal and External Factors influencing busirmmkowdustrial policy
of 1991, Liberalization, Privatization and’GIobaljiz_)r] Policy on foreign direct
investment in India. ) "l e 4

2. Fiscal Policy: Public revenues, public expenditure, “public deﬁelopment
activities financed by public expenditure. etdplicy: Demand for and
supply of money, Objectives of monetary and crpdlicy, Ry'nt trends- Role of
Finance Commission. '

3. India’s Trade Policy — l\ﬁgﬁhude.d direction
bilateral and multilateral trade agreements, EXI

Indian InternationiEde,
, Role of EXIM Bank.

Balance of Payments: ture, Major es for dis-equilibrium in
Balance of Pay % co ion measures dakiear Economic Policy on
Balance of P ents.

4. WTO: Nature and scope - s re — trading block®le and functions of

es - TRIPRIMS and GATS, Disputes

undaram, S. Chand, NeliDe
Essentials o iness Environment, K.Aswathappaathaya.
Business Envi ent— Text.and Cases, Justin PIH.

Indian Econom ra and Puri, Himalaya.

Business Envi nt, Saleem, Pearson.

Recent Economic Survey Report of Government ofandi
Business Environment, Suresh Bedi, Excel.

WTO--Text & Cases, Palle Krishna Rao, PSG ExceileSer
Management Organisational Behaviour, Francis ChienyPearson.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Th C
4 4
(14E00103MARKETING MANAGEMENT
The objective of the course is to have the basicepts of Marketing which is
one of the important areas of functional manageniéns is a pre-requisite for taking up
any elective paper ifand 4" semester in the stream of Marketing.

1. Understanding Marketing Management: Concepts of marketing, Role of
Marketing, Marketing Process, Marketing - Environmenbnsumer behavior,
business buying behavior, analyzing competitoralitigs of Marketing manager.

2. Market segmentations and Marketing Strategies:- M ntation,
Target Market, differentiating and poﬁvﬁoning, NeWuct Development,
Product Life Cycle. L | .

3. Planning Marketing Programs:- Levels of pro\ct, pro&ptlines, product mix,
brand and packing, managifg sekvices, managm%magyannels, managing
direct and on-line marketi X

4. Pricing strategies and promo ions:ﬁricing deci
selecting the final price, price discounts, adgg
managing the sal

lons, methods of pricing,
] and sales promotions,

S:- organizing, implementing, evaluating and
cial responsilbharketing, retailing, trends in

Prospective, Lamb, Hair, ShariMadaniel, Cengage .
Paul Baines Chris Fill Kepage, Oxford.

» Marketing in In Text and Cases, S.Neelameghékas .

» Marketing Mana ent, Rajan Saxena, TMH.

» Marketing — Th re, Kerin, Hartley and RudeliMeGraw Hill, Irwin.

* Case Studies in‘Marketing, The Indian Context,i%asan, PHI.

» Marketing Management, V.S. Ramaswamy and S. NamakuMcMillan.

» Marketing — concepts and Cases, Etzel, Walker t&taPandit, TMH.

* Introduction to Marketing theory and practice, AdfriPalmer , Oxford University Press



Draft syllabus

2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Th C
4 4

(14E00104) FINANCIAL ACCOUNTING FOR MANAGERS

The Objective of the course is to provide the bdsiowledge of book keeping and
accounting and enable the students to understamd-itiencial Statements and make
analysis financial accounts of a company.

* Standard discounting and statistical tables to bellowed. in the examinations.

1.

X

Introduction to Accounting: Definition, Importa 'Mectives, uses of
accounting and book keeping Vs Accounting, giﬂrMble entry

systems,classification of accounts —r of olmtedit. - =

The Accounting Process:Overview, Books of Original Record; Journal and
Subsidiary books, ledger, Trial Balance, Final acts: Trading accounts- Profit

& loss accounts- Balance sheets with adjustm umting principles.
Valuation of assets Introduction t@ Depreciation-m hods’implepeohsfrom
Straight line method, mshl alance m%xodd aAnnuity method).
Inventory Valuation: Methods of inventory valuatigSimple problems from

LIFO, FIFO, Simp ge & WeigWe). Vation of goodwill-
methods of valua of g ill.
Financial Analysis-I:. Object of fund flow statement- steps in prepanaof

fund flow statement, Objectiv cash flow stagatn Preparation of cash flow

statement - funds flow statement flow stetd

Financial Analysis -II' _ Analysis and interpretation of financial statertsefrom

' n Nnt of view, Liquidity, |eage, solvency and profitability
-A. Case study on Ratio AsialyPreparation of Bank

P Gupta & Agarwal ,S.Chand

Financial nting for Business Managers, AsisiBHattacharyya, PHI
Financial Accounting Management An Analytical Pexdjve, Ambrish Gupta,
Pearson Education

Accounting and Financial Management, Thukaram Rigey Age Internationals.
Financial Accounting Reporting & Analysis, SticeStice, Thomson

Accounting for Management, Vijaya Kumar,TMH

Accounting for Managers, Made Gowda, Himalaya

Accounting for Management , N.P.Srinivasan, & M.8hael Murugan, S.Chand
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Th C
4 4
(14E00105) BUSINESS STATISTICS

The objective of this course is to familiarize theidents with the statistical
techniques popularly used in managerial decisiokimga It also aims at developing the
computational skill of the students relevant fatistical analyis

1.Introduction of statistics - Measures of Central Tendehcwlc — Weighted
mean — Median, Mode — Geometric mean and Harmoer&nm- Measures of-Dispersion,
range, quartile deviation, mean deviation, standidation, coefficient of variation —
Application of measures of central tendency anpehson for business decision making.
2. Correlation: Introduction, Significa(ﬁ: and types of cokia‘ti— Methods of
correlation — Co-efficiency of correlati gression analysis — Wlnlng and utility of
regression analysis — Compawwﬂen corralatm reiress on — Interpretation of
°

regression coefficients.

3. Probability — Meaning and definition of probability — Signdicce of probability in
business application — Theorie robability —mdmultiplication — Conditional
laws of probability [ oisson — Uniformm Normal and exponential
distribution.

5. No ;
squa&r independence of attributes andrggss of fit - Sign test for paired data.

References

» Statistics for nt, Richard | Levin, Davi®&bin, Pearson,

» Business Statisties, Gupta S:C & Indra Gupta, HayalPublishing House, Mumbai.

» Business Statistics, J.K.Sharma, Vikas house matidics house Pvt Ltd

. Complete Business Statistics, Amir D. Aezel, Jal,amMéH,

» Statistics for Management, P.N.Arora, S.Arora, Hau@l

» Statistics for Management , Lerin, Pearson Compiey Delhi.

* Business Statistics for Contemporary decision ngklack Ken, New age
publishers.

» Statistical Methods, Gupta S.P., S.Chand.
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2014-15

JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Th C
2 2
(14E00106) BUSINESS COMMUNICATION

The objective of this Course is to understanddbmmunication concepts and to
develop the students’ competence in communicatianadvanced level. Assuming that
the students are fairly proficient in the basic camication skills of listening, speaking,
reading and writing in English the course aimsr&intthem i‘\ Wicating efficiently
in the workplace and professional contexts. ) \‘ s

s
1. Concept of Communication — Slgnlflcm Scope an:l,nctlc‘)‘rlmc Business
Communication — Process and dimensions of comm Essentlals of good
communication — Channels of communication _&P communlcatlon -

Upward, Downward, Horizontal commu ation — Grap heno

2. Types of communlcatlon aI Commugatlo : Advantages and
limitations of oral communlcatlon wri ten c mmuam)n — Characteristics, significance,
advantages & Limitations nve aI Communication: Sign
language — Body Iangu nguage and Haptics: Touch
language.
3. Interpersonal c unication — mmunication models: Johari window -
Transactional analysis, “*Communicati s, MampgMotivation to Influence
Interpersonal communication — Role of e n tenrpersonal communication.
4, Barrlers i atlo pes of barriers — Technological — Socio-Psysymial
es of listentbips for effective listening.
'~ The elements of clear writing/sting effective
ts of business lettersterimal reports — Writing good news and

en communica
ics — Proxe

etiquettes.
References:

* Business Communication, Meenakshi Raman, Oxfordéisity Press.
* Business Communication, Raymond V.Lesikar, Nedpajadit et al., TMH
» English for Business Communication, Dr.T.M FarhiatuPrism books Pvt. Ltd.
* Business Communications, Hudson, Jaico Publications
* Business communication for managers, Penrose, Bagpdyers, Cengage
* The Skills of Communication, Bills Scot, Gower pghing company Limited,
London.
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2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Th C
2 2

(14E00107) INFORMATION TECHNOLOGY FOR MANAGERS

The main objective of this course is to make tinelent familiarize in information

technology and their applications to business Eees

1.

Fundamentals of Computer:- CPU, Basic logic ga.s&omputer Memory and
Mass storage devices, Computer Hierarchy, “In gies, Output
Technologies, Number Systems and Arithmetic: "Deki Octal and
Hexadecimal Number Systems, Bina ithmetic. ., .~ =
Computer Software: Application and System Software rogramr%g Laums
and their Classification, Assemblers, Compilers dnterpreters, Process of
Software Development, Opera Systems- nctioh rating Systems,
Types of Operating Systems (Batch Processing, tdeking, Multiprogramming
and Real time Systems) mbaseﬁnagement ;‘Qem&pts, Types of Data
Models. y:

Software Package I-Formulae, GraphssBa
Statistical Form ess presentations.

he Internet, t and Erdts: Operation of the Internet,
nternet, World Wide Web.

ise Systems: Data, Information and Knowledge
, Process, Physical Compisn of Information

rmation Systems. @wsv of Security Issues in
ology, Emerging Trends in InforroatTechnology

iraj Sharma, Excel books.

uter Sciencs, Behrouz Forouzan, WMtogharraf, Cengage.
formation Technology, Alexis Ledhathews Leon, Leon Vikas.
Informatio chnology for Management, Ramesh Belai,Graw Hill.
Introduction to Computers and Communications, PHtaton-Sixth Edition-Tata
McGraw Hill.

V.Rajaraman-Introduction to Information TechnoloByentice Hall India.
Information Technology and theory Aksoy, Cengagarhags.

11
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Lab C
3 2
(14E00108) BUSINESS COMMUNICATION LAB

Aim: Aim Is to enable students understand how to writsiress letters and improve
written
communication.
Learning Outcome: At the end of the course, students W|ll.e.enamﬂeh the following
skills. \ ©&

a. English language skills for effective writtersmess comm‘ncaw

b. Will be able to understand how to write pro;@rt ko
*kk ) 4

v

1:Business Writing: Introduction, Impertance of itten Business Comimation,

Direct and Indirect Approached to-Business Mes\;%ma Mawtages of Writing
Business Messages. Practice Exermse &
2:Business Correspondencetnj‘ldtrcuon iness Lette riting, Effective 8oess

Correspondence, Common _Components of Businessrg, ategies for Writing the
Body of a Letter, Kinds of S Letters, WgtW/lemos Practice Exercises.
3:Instructions: Introdu '{'Writ structions al Warni@aution and Danger,

ns, Audienémalysis, Product Instructions.

Practice Exercises.
4: Business Reports an ion, What is a Report, Steps in Writing a

at variousoogt preparing your resume, resume
eo resunmogsine recruitment process. Write your

Textbook :
Meenakshi ash Singh, Business Coroatiom, Oxford.

References:

* Lesikar: Ba siness Communication, TMH.

». Stephen Bailey, Academic Writing for Internation&tudents. of Business,
Routledge.

e David Irwin: Effective Business Communications, &W¥horogood.

 Rajendra Pal, J S KorlahaHi: Essentials of Busit@s®mmunication: Sultan Chand
& Sons,

e Sailesh Sengupta, Business and Managerial ComniiarisaPHI.

12
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2014-15

JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — | Lab C
3 2
(14E00109) INFORMATION TECHNOLOGY FOR MANAGERS LAB

The Objective of the course is to provide basic eustinding of applications of
information technology and hands on experienceudesits in using computers for data
organization and addressing business needs. \ o

b=
The Experiments may be devised as per the follb\néqgirenﬂnts‘)“\‘
) . 4

1. MS-Word-Creation of Document- Format Documen(ext edit'ﬂﬁj saving-
Organising information with tables and outllne\Maerge‘ubllshmg documents

on Web.

2. MS ExcelCreating and editing rksheets-Cell rmatx@almg and using
formulas and functions-Use of. Macros —Sorting a&rwng data-Working with
graphs and charts..

3. MS Power Point ' Wates and slide giesifor
creating pow gs amdplics. Developing a
Professional presen iness Plans, utistits, Products, People etc.,

4, Introduction ‘to
Introduction to SA
sics: Types

arious ERP’S, Implementation of ERP,

connectio’,lntemet protocol, IP addrE€ssnectivity
tivity, Google search griand techniques, Creation of

osoft Office System Step-byefg First Edition, PHI.
* David ess Data Analysis Using ExcelrstFiEdition, Oxford
University
Press.
. [ , TMH, 2008, Enterprise resource planning

+ The Oxford Hand Book of Internet studies, WillianDHlton, Oxford.

13
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — I Th C
4 4
(14E00201) HUMAN RESOURCE MANAGEMENT

The objective of the course is to provide basiovidedge of functional area of
Human Resource Management. This will be the preségquor enabling students to take
any HRM stream electives offered in third and fowsemesters.

1. Introduction:- Evolution and growth-Personal Hahgment-HRM- cpixe
& Significance of HRM, functions of HRI\APn d objectives,
policies and practices, Strategies of HRM. \ S
Designing and Developing HR sysﬁvms:Human %ourceWnning, Job
Analysis, Job Evaluation, Job Design, Job Enla‘pmh)b Rotation, Job
Enrichment, Recruitment, Selection, PNement, ido, Transfer and
Promotion, Separation.~ = y =
3. Compensation Man ent!ntroduction, obj
different forms of eme conﬁnsation for
Conce

N

tive!,influencing factors,
mestand non-executives.
, Different Techniques,
entfétemance Appraisal &

4. Human Resource Development:-
Development functi raining and

rcing, Introduction and Essentials of work
t to HRM, TbfQuality Management,

Reference

« Huma swathapP&dition, TMH 2006

* Hu e A.Raymond, Johremtmtck, Barry Gerhart and

Patrick

* Human R ment, lan Beardwell & Len Heldkacmillan India Ltd.

» Personnal a urce Management — Texdased, Subbarao, Himalaya.

* Managinig Hum rces: Productivity, qualityvofk life, profits- Wayne F.
Cascio TMH.

» Strategies HR ajeev Lochan Dhar, Excel Books.
« Human Resource Management, Text and Cases, VSHRea&l, Books 2006.

14



Draft syllabus
2014-15

JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — |l Th C
4 4
(14E00202)MANAGERIAL ECONOMICS
Objective of this course is to understand theviaiee of economics in business
management. This will enable the students to sfudgtional areas of management such
as Marketing , Production and Costing from a bropeespective.

X
1. Introduction to Managerial Economics: Defini.lmhalure and Scope,
Relationship with other areas in Economics, Prad Marketing,
Finance and Personnel, Operatlons arch - 1Naemfcm¢nag onomist.
Objectives of the firmManagerial theone of firm, Bewoural ﬂ{mﬂs‘lrm
optimization techniques, optimization with cQIUN;ewVanagement tools of

optimization.

2. Theory of Demand Demand alysis, Elasticity ofﬁemand types and
significance of Elasticity ‘of Demand: Demand estiora— Marketing research
approaches to demand estimation. Need for forepstorecasting techniques.

lasticity of Supply.

arginal Rate of Technical
osts, Productioctian with one/two variables,
, Returns to Seald Returns to Factors,
global competiess. Cost theory and
cepts, determinants of cosdf-gotput relationship in the
{‘mrt run vs. Iong run $0average cost curves, Overall

Supply Analysis — nction, the L

3. Production Anal

practices: Features and Types of different

tions - Price-Output determination Perfect competition,

istic competition and Oligopolythothe long run and short

y — Pricing methods in preeti Price discrimination,
product lin icing. Pricing strategies:. skimmipgcing,. penetration. pricing,
Loss Leader pricing. Pricing of multiple products.

5. Inflation Business Cyclesbefinition and meaning-characteristics of
Inflation- types of inflation- demand ful and cqatt inflation- effects of inflation-
Anti-Inflationary methods- definition and charagstics of business cycles-phases
of business cycle-steps to avoid business cyclaatnmpf business cycle on
business organization.

15
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References:

= Managerial Economics, Gupta, TMH.

= Managerial Economics, Concepts and applicationsnids Maurice:TMH .

= Managerial Economics - Analysis, Problems, eSaMehta,P.L., Sultan Chand and
Sons.

= Managerial Economics, Pearson Education, Jameappas and Engene

F.Brigham.

Managerial Economics, Suma Damodaran, Oxford. ‘- |

Macro Economics by MN Jhingan-Oxford N N

Managerial Economics- Dr.DM.Mithani-Himalaya Pub&s \

Managerial Economics-Dr.H.L Ahuja-S.Chand and CM‘W
Managerial Economics by Dominick Salvat&, Rasiksri ava- Oxford

University press. » ! \‘
= Managerial Economics by HirscDeyLCengage Le%ing . WA
7 ‘& \ Y | 4
< B L4
" M !
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Draft syllabus

2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — Il Th C
4 4

(14E00203BUSINESS RESEARCH METHODS

Objective of the course is to have a general stdeding of statistics as
applicable to business and its use in areas of gement research. The Course addresses
the methods of research with an emphasis on vastages that are necessary to obtain
and process information to enable well informedisien-ma_.)klt allows the students
to grasp and comprehend the methods and technimmisir\fe’“nd provide with
the knowledge and skill to undertake research.
*Standard Statistical tables shall be aIIowedriﬂQ examinatiogy'l y

1. Introduction Business Resear. Definition%es o\Business Research.

Scientific Investigation: The guage of sear pts, Constructs,

Definitions, Variables, %:i ns and Hypothesdheory and Models.

Technology and Busines archi Information nekBsisiness - Technologies

used in Business Research: The Internet, E-maolwBers and Websites. Role of

Business Researc erial Decisi usiness Research.

2. The Research P Identification: Broad Problem Area-rnehary
ey - Online Data d3ad)seful for Business
nt - Statement gfotiesis- Procedure for
is. The Re Design: TypksResearch Designs:
IV Experimem Designs @ake Study -Measurement of

Research - Hy
Testing of

Analysis of DataSources of Data-Primary Sources of Data-
es of Data - Data Collection Methdaerviews: Structured
tured Interviews-Face tcefaod Telephone Interviews.
: Questionnaire Constructi@rganizing Questions-
Structured and Unstructured Questionnaires — Guiglelfor Construction: of
Questionnai

: An overview of Descriptive, Associational and Irefietial-
Statistical Measures.

5. The Research Report Research Reports-Components-The Title Page-Tafble
Contents-The Executive Summary-The IntroductorytiSe<rhe Body of the
Report-The Final Part of the Report- AcknowledgetsenReferences-Appendix -
Guidelines for Preparing a Good Research report Exesentation- Deciding on
the Content-Visual Aids-The Presenter-The Presentaind Handling Questions

17



2014-15 Draft syllabus

References:

Research Methods for Business—A Skill Building Agmarh, Uma Sekaran, John
Wiley & Sons (Asia) Pte.Ltd, Singapore.

Business Research Methods, Donald R Cooper and|&&n8chindler,9/e, Tata
McGraw-Hill Publishing Company Limited.

Business Research Methods 8e, Zikmund- Babin-Qathikari-Griffin-Cengage
learning.

Methodology and Techniques of Social Scie“.e_kRebeaWilkinson &
Bhandarkar, Himalaya Publishing House. A \

Research Methodology — methods & Technlcﬁ Mishwa
prakashan. a \ & .

An Introduction to Management for Business Analy%egal M.R., McGraw
Hill
Research Methodology in )ﬂa@ement Mld@el Vlhalaya Publishing
House. h
Research Methodologyfdf)‘:iR\Kum@hattachary‘eEBooks.

Research Methodology(Concepts and cases) Deepakl&heena Sondhi-Vikas
publishing.
Business Research Metho lan Broman, Emma BelD&ford university
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Draft syllabus
2014-15

JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — |l Th C
4 4
(14E00204)FINANCIAL MANAGEMENT

The objective of the course is to provide the Beagy basic tools for the students so as to
manage the finance function. The students shoelditte to understand the management of the
financing of working capital needs and the longrnteapital needs of the business organization
* Standard Discounting Table and Annuity tables wem be allowed in the
examination
1. The Finance function:Nature and Scope. Importance hf Mnctld'me new
role in the contemporary scenario — Goals of fieafienction; PMalth Vs
Welfare; —Wealth maximization and Risk- Re‘tTRNraﬁe
2. The Investment Decisioninvestment decision process — ‘)‘ject gelferatlm]eqzi
evaluation, project selection and project impleragan.. Developing Cash Flow Data.
Using Evaluation Techniques — Traditional and DG#thnods. Ther/ Vs IRR Debate.
3. The financing Decision:Sourgﬁgf;i nce — a brief s:‘ey financiatinments.
The capital structure decision in practice: EBITSEBNnalysi Cost of capital: The

concept — Average Vs Marginal cost of Capital. Bleament of cost of capital —
verage Cost. Decision: Major forms of

Component Costs and
dividends

cepts and characteristics of working capital,
Estimatiof working capital requirements.

i

4. Introduction to
Factors determining th
Current Assets Manage
Inventory.

ing capital :
orking capi

ncingent assets
te Mergers and acquisitions and take-ovgped of

» Financial gement, Dr.V.R:Palanivelu , S.Chand

» Principles of Corporate Finance, Richard A Breat}., Tata McGraw Hill.
* Fundamentals of Financial Management, Chandra Bo$H|

* Financial Managemen , William R.Lasheir ,Cengage.

* Financial Management — Text and cases, Bringhanm&&dt, Cengage.

» Case Studies in Finance, Bruner.R.F, Tata McGrdiy &ew Delhi.

* Financial management , Dr.M.K.Rastogi ,Laxmi Puddians
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — |l Th C
4 4
(14E00205YOPERATIONS RESEARCH

The objective of the course is to provide the b#sols of Operations Research in
solving the management problems through modelinlusing mathematical approach.

1. Quantitative analysis: Nature and scope — Quantitative analysis as a frawie for
managerial decisions — Analyzing and defining t Meveloping a model,
selecting the inputs, coming up with a solutionarmfifying the and the solution,

putting the model to work, Relationship between qlwtitaw and the
manager, Typical applications of Operations/Researc \'I A 4

) 4
The Linear Programming Problem — Introduction, formulation of Linear
Programming problem, Limitations of L.P, G hisalutM to L.P.P, Simplex
Method, Artificial variable teeﬁni‘es, two phasetkibd, VaWns of the Simplex
Method. < c
2. Transportation Problem:MCtion’ansportation‘vlodel, finding initidasic

feasible solutions, moving towards optimality, U d Transportation problems,
Transportation pro S Wi aximization,

Assignment Pro , Mathematical formulation of theoptem, Solution
arian Algorithm, Npl# Solution, Unbalanced

Assignment prob
Sequencing— Job ' Algorithm for n JobsTavo machines,

anagerial Application.

duction — Characteristics— poison arrivals xpanential
service
problems.
Replacemaiodels Types of Failure, Replacement of Iltems whose Efficy
Deteriorat th Time, Replacement of ltems tlek Eompletely

Project Management Rules for drawing the network diagram, Applicatiof
CPM and PERT techniques in project planning androgrCrashing and resource
leveling of operations.
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References:-

Operations Research / S.D.Sharma-Kedarnath

Introduction to O.R/Hiller & Libermann (TMH).

Operations Research /A.M.Natarajan,P.BalasubramaniTamilarasi/Pearson

Education.

Operations Research: Methods & Problems / Maurasefdi, Arhur Yaspan &

Lawrence Friedman. Pearson

Quantitative Analysis For Management/ Barry

Michael E. Hanna/

Operations Research / R.Pannerselvam, PHI Pulml‘llam

Operations Research / Wagner/ PHI Publications. = N
) 4
&

A
| {
A S
\

dealph M. Stair, Jr and

Cud

4
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — Il Th C
4 4
(14E00206) OPERATIONS MANAGEMENT

The Objective of the course is to enable studémtanderstand the production
Planning and Controlling aspects of a typical paidun and operations organization. To
study understand the concepts of work study andifQuaanagement.

1. Introduction: Overview of Production and Operations agemkax\]) Function,
Historical Development of POM, POM scenario Todayo@ct ocess Design -
Product and Process Development, Manufacturing roce3s TeWD/CAM
analysis vd ) 4

2.. Facilities Management&Aggregate Plannlng Location of Facilities, Layout of
Facilities, Optimization of Product/Bro ess LayokleXible Man\ac;uring and Group
Technology : Aggregate planning<- Preparation ofre ate de d Forecast,
Specification of Organisaho%e For thmmg Capacity Utilization,
Determination of feasible Production Alternative ‘

3. Scheduling :Schedu%n Job, Shop Type Productl

, Shop-dlmmg Assignment
e, Methods of Production

and Sequencing, S uli n Mass, ela
Control ,World class production
4. Work Study & : Method Study, Work measurement, Work
Design, Job Design, Sampling, trial Eegiing Techniques. Economics of
Quality Assurance Inspection and Qua ontrokcéptance Sampling, Theory of
control ch ariables’andtrod charts for attributes -Total Quality

Management - andards, Six Sigma.

5. Pr ivity: roductivity Cycle, Productivityhwgiheering and
Manage Total

References:

t and control, Biswajit Baeeg§eChand.
ent, James R.Evans and Davidl®iC&engage.

¢ Production. Management , Martand T Telsang-S.Chand

» Operations Management for Competitive Advantageaséh Aquilano, Jacobs:
Tata McGraw Hill.

* Modern Production/Operations Management, Elwood uaB and Rakesh
K.Sarin,Wiley .

* Production and Operation Management, Aswathappa ialya Publishing
House.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — I Th C
2 2
(14E00207MANAGEMENT INFORMATION SYSTEM

The objective of the course is to prowige basic concepts of systems concepts and
Management of Information System and utility of tegstems for the managerial
decisions.

1. Introduction to MIS — Importance of information Irmanagement decisie
Systems Approach and Information — System De\/ﬁ rmation System
Architecture — Quantitative Techniques”and ManwﬂmMystems
interfacing. Q 7 4

2. Structure of MIS: Basic structural concepts: formal ‘and mfornﬁblmatlon
systems; public and private ir{ormation systemdprmation Systems— MIS
Office automation — Decision-Support System — Expgst nowledge Work
Systems, Artificial Intelligence, roup Decisionort Systems (GDSS).

3. MIS development Mste ‘—System development

ethodolog
methodologies; SDLC approach; prototyping approackl user development
approach- Syste n is; systems Desi adpdatabase and database
design; Syste ime lamgic, Knowledge and

References:
* Management In
» MIS, Hossein li, Nilanjan Chattopadhyay, Cagg Learning

» Management | ation Systems Text & Cases, \@véadekar, Tata McGraw-Hill.

* Introduction to Information Systems, Rainer, Turb@otter, WILEY-India.

* Management Information Systems, James A. Obreitg WicGraw-Hill .

* Management Information Systems, Dharminder andj&stha, 1/e, Excel books.

* Cases in MIS, Mahapartra,PHI.

* Management Information Systems, Gordon B. DavisMérgrethe H.Olson, Tata
McGraw-Hill .

ﬁion ystems, C Laudon and Bdreudon, et al, Pearson Education.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — Il L C
3 2

(14E00208) MANAGEMENT INFORMATION SYSTEM LAB

Objective:- To make the students apply information systemsusiness areas.

1.Accounting- Creation of company, Preparation of Ledger, PRgsiirial
Balance, Profit and loss account, Balance ders).

2.Finance:- Capital Budgeting decisions, ¢al ions of NP\RRl
Profitable Index preparation obudget, calculation

3. Marketing:- = storing and retriaw‘%of data deome
products and geographical areas(Tables and graphs).

4.Human Resource Management:-E yees&a base and salary
administration. | W

5.Systems:- understaming information systems |, D&gn of MI8ternet
*

and internet tools™ .
Note:- The programmes have to be taught

Access, Po and Accounti
References:
« Ms Office-Sa Saxena

. Ms Office Excel-Frye, PHI publi ns
* Ms Offlce Access- Step by step,
rial on '

the studemg NS Excel,
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Semester — Il L C
3 2
(14E00209)COMMUNICATION LAB

Objective: The introduction of Communication Lab is consideesdential at | year Il semester
level. At this stage the students need to pregaemselves for their careers which may require
them to listen, to read, speak and write in Ehghsth for their professionals and interpersonal
communication in the globalised context. i o
1. Understanding the need of Communication Skill§or Mana
effective communication through different socialfk;orel&d S
activities, Recognizing the barriers through casedies rel izational
communication Role plays to understand ‘nonverbahnsonication and activities to
identify effective use of body language, paralaigguand spatial communication.
2.  Phonetics — Introduction to sounds of speech,. vowels “andsapants, phonetic
transcription, orthographic tran,s;(:ri@n, syllatation, word stress; Innovation, Accent,
Rhythm, Oral Skills, Situational DiaIQues, Rolay. b y
3.  Listening exercises Adistening with a fo on pronuncigon (ear tra@)i: segmental
sounds, stress, weak forms, intonation - listerfolgmeaning (oral comprehension) :

listening to talks, le s, conversations, disi jo riddles etc.
4.  Speaking Skills — [ ut the futuwxpressing opsnidrelephone
, Poster PresmstatPublic Speaking, Welcome
artment worksbhp symposiums and university

nd the importance of
and racle lay

Reference Book

»__Basic Business Communication Skills for empoweritg internet generation,
LesikarFlately, Tata McGraw Hill.

* Business Communication for Managers, Penrose, Rgsired Myers, Cengage.

« A Text Book of English Phonetics for Indian Studeriy, T.Balasubramanian,
McMillan.

* Oxford Advanced Learner’s Dictionary.
« BCOM, Mala Sinha, Cengage
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* Business Communication, Bovee, Pearson.

* Business Communication, Locker, Kaczmarek, Tata MeCHill.

» Speaking and Writing for Effective Business Comngation, Francis, MacMillan
India Ltd.

» Business Communication, Asha Kaul, PHI.

» Speaking about Science, A manual for creating gleasentations, Scott Morgan and
BarretWhitner, CUP.

* The Ace of Soft Skills, Gopal Ramesh and Mahad h, Pearson Education.

From Campus to Corporate, Ramachandran KK an MacMillan India
Ltd. L

» Body Language - Your success mantra, &h“‘

) 4
&
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTAPUR
MBA Il Semester Th C
4 4

(14E00301) BUSINESS ETHICS AND CORPORATE GOVERNANCE

The objective of the course is to make studentsraved ethical and moral issues
concerning business both in Indian and Internaticoatext-and develop sensitivity of
students for right ethical practices in conducbosiness, to understand the principles of
corporate governance, to know the social respdiigibf the c{rp\

1. Business Ethics and Corporate Ethics- Meaning, Importaw funct¥ Unethical
Practises and ethical dilemma, Ethical theories Approac\es Modern Decision
making - Ethical Models for Decision Making, waﬁhos‘gthlcs for manager,
ethics in business competition 4 x

2. Ethical Aspects in Organisa |- I\Hrketlng ethics d cc%sumer ethics- ethical
issues in advertising, criticisims in etlngmes hics in HRM: Selection,

Training and Development — Ethlcs at work placeth+ performance appraisal.

3. Ethical Aspects in Il:- Ethics i ce: Insider trading - ethical
investment - com ical issues forination Technology: Information
Security and Th perty Righ@yber crime.

4. Corporate Governa [ i

Governance

Ethics in
* Bob Tricker,
Corporate
PHI

» Business Ethics -Concepts and Cases, Weiss,Cengage.

* Business Ethics, Himalaya, C.S.V.Murthy.

» Ethical Management, Satish Modh, Mcmillan.

» The Theory and practice of Managerial Ethics, Jaysgessadri, Dastoor, Jaico..

nt and Indian Ethos, Biswanatbs@hVikas
rporate Governance, Oxford.
ernance and Social responsibilitya8&@ndran, Chandrasekharan,
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTAPUR
MBA Il Semester Th C
4 4

(14E00302) LEGAL ASPECTS OF BUSINESS

The objective of the course is to enable studentserstand the legal framework of
business.

1.

Definition of Law-Need, classification and sources of\B?i ess Libawy of Contract
-1872 (Part-I) Nature of contract and essential elements wkract, Offer and
Acceptance. Law of Contract — 1872 (part-Ii): Cdﬂsatic\ Cap contract and
free consent, Legality of object. r% LAWY 4 v

Sale of goods Act -1930General Principles, Conditions Marranties, Berfance
of Contract of Sale-Negotiable instrument act ure and kinds of negotiable
instruments , competence and liability of pa an iable instrument,
Negotiation, presentment of .negotiable instrumerms hon(%ld Discharge of
negotiable instruments- Miscellaneou i
Companies Act, 1956 (Part-I) Kinds of Companies,

incorporation, Comp ment€omp

Management, Dir % %y meeting

Winding-up of a pany.

Income Tax Act -1961: Terminolee Tax Act, Importance of Risitial

Status, Incidence of Heads of In ; Compmurtatf Total Taxable Income and
x Deducted at Source. Cefxalse Act -1944: .Basic

isable goods, classificatibigoods, and Basic concept of

ormulation of Companies,

esoklsitiohuditors, Modes of

Business Law, Mathur, Tata McGraw-Hill.
Legal Aspects of Business, Ravinder Kumar, Cengage.
A Manual of Business Laws,N.Maheshwari & Maheshwari, Himalaya..
Mechantile Law, Garg, Sareen, Sharma, Chawla, Kalya
Business Law, Chandra Bose, PHI .
Income Tax and Central Tax : Law and Practice, Bd, Pearson Education.
Law of business- MM Sulphey, Az-har Basheer, PHirbang.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA Il Semester Th C
4 4
(14E00303) ENTREPRENEURSHIP DEVELOPMENT
The objective of the course is to make studenterstand the nature of entrepreneurship,
and its importance to business.

1. Nature and Forms of Entrepreneurship: features -\E.r reneur’s competencies,
attitude, qualities, functions. Entrepreneuriaersario in‘l d Abroad. Small
Business, Importance in Indian Economy Types le trading,
partnership, Important features of s types bm?ses‘corporate

in the promotlon of

entrepreneurship, intrapreneurship - Role of
Entrepreneur. x
2. Aspects of Promotion and Finangial Aspects the rEr neurship: Idea
generation — opportunities - .SWOT Analysis - ptteand trademarks, Intellectual
Property Rights.Source of ‘Capital, Debt capital, seed capital, wentcapital -
Informal Agencies In financing entrepreneurs, Gawagnt Grants and Subsidies,
Types of Investors and Pr Offerings.
3. Project Planning Studies:Th cept of Project, Project Life
Cycle - Project — Projectpoeal & report preparation.

trepreneurs.-Need, Rural Indizatian — Role of NGO’s —
ed, Objectives, Evaluatio&mtepreneurship Development

References:

Entrepren | Development, S. Chand and Companitdd, S.S. Khanka, .

» Fundamentals of Entrepreneurship, H. Nandan, PHI.

= Entrepreneurship, 6/e, Robert D Hisrich, MichaePé&ters, Dean A Shepherd,
TMH.

= The Dynamics of Entrepreneurial Development and &gament, Vasanth
Desai,Himalaya.

= Entrepreneurship Management — text and cases, Bdtbl®utta, Excel Books.

= Entrepreneurship — New venture Creation, Holt, PHI.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA 11l Semester Th  C
4 4
(14E00304) MANAGEMENT CONTROL SYSTEMS
(Elective I)

The objective of the course is to provide students knowledge of management control and
Financing decisions. The prerequisite for the ceusg=inancial Accounting and Analysis

and Financial Management. I B
W
1. Management control systems:Nature, Goal CongperMControls,
Functions of the Controller. r\ v VY

CentersY'Profit Center
ate Services, Break
ak Even Point-

limitations of Break

2. Responsibility Centers: Revenue Centers- Expendit

Transferring Prices: Objectives — Methods ricPay
Even Analysis: Break Even concept Break Even C
Margin of safety — Angle of.incidence-assumptio
Even Analysis (lllustrations).
Preparation of Budg_.t Nature - Process of Bud

— Essentials of a ssade

t Control systems (Principles and pragjti¢eSaravanavel, HPH.
Control systems (A Managerial Emphasis)Pradip. Kumar

= Modern agement Control Systems, Merchantarges)

= Management Control Systems : Using Adaptive Systémsttain Control
Maciaiello & Kirby : (Prentice Hall)

= Management Control and Reporting System, MohinNaKaura, SAGE
Publications Pvt. Ltd.,

= Management Control Systems, Maciariello & KirbyyIP

= Management Control Systems, Ghosh, PHI.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA 11l Semester Th  C
4 4
(14E00305) PRODUCT AND BRAND MANAGEMENT
(Elective I)

The objective of the course is to provide studemith detailed knowledge of
Classification of Products, Product Mix, Productne, duct Strategies, Product
Positioning Strategies, Product Planning and Dgraknt existing products, New
Product Development, Brands in New economy — Brdi rw Personality,
Brand Image, Brand Identity,

v ¥

1. Product Decisions :-product congepts, types of consumer produc"ts, jptddhes
and mixes, importance’s of New products&roducﬂm&eﬂstics, universal
product codes. v % X \ ) 4

2. Understanding Brands:}a@ng) t@afits of Bra‘iing, brand identity, Bia
image. . -

3. Managing Brands and brand equity:- Brand Extension, Brand Revitalization,
brand hierarchy {;ld p nality, brandzlla branding.

4. Measuring & Jnterpreting d Performance: Brand assessment through
research —

5. Branding in diffe
sector, in service se

ubroto Sengupta, TMH.
randing, S.Ramesh Kumar, Pearson.
What's in nd? , John-Philip Jones, TMH

Brand Management — Text & Cases , Harsh V VermaeE
Become the Brand of Choice, Jason Hartman, Jaico.

= ® ® ® ®E ®E = ®
<
o]
=
~
D
7
>
«Q
QD
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA Il Semester Th C
4 4

(14E00306) HUMAN RESOURCE PLANNING
(Elective I)

The objective of the course is to provide the stislevith the conceptual framework and

Human Resource Planning. ) B
- =
1. Introduction - Macro and Micro Level Manpower‘PIthe —
Process — Factors Influencing. N v VY
2. Systems Approach to Human Resource Planning Manpower Inventorying —
Methods — Manpower Forecasting — Models Te
3. Recruitment — Sources — Evaluation and Selection — P rBschniques —

Factors Influencing Recrm d Selection c nduction — Training

— Strategies for Orienting es - Car

4. Manpower Ut|||zathr3 — Indices and._Techni - Factors Affecting
Performance, Em ention — HMeerwtment Transfer —
Promotion — J deS|g chniques — rotatioiob enrichment — Job
enlargement

5. Staffing Pollcy -“Downsizing —
Exit Strategy, Human Resource In

*diting -

e

enchment, Retirement, Redepkynand
tion SystemmBn Resource Accounting
man Resource AudiporRefor Business

rce Planning Srivarsava MP,InstitufRayfal Resource
= Stratrgic Human Resource Management,Monical Bel&@mneth J.Mcbey,
Cengage.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA 11l Semester Th  C
4 4
(14E00307) E-BUSINESS
(Elective I)

The objective of the course is to provide stuslemith a good knowledge of e-
commerce and e-business principles and practices. i |

- .

1. e-Markets: e-Markets vs Traditional Market, e-b%siMeetMarkets
Success factors, e-Market Technology S.olutionsnoe!?Mrchasing
process, Developments in IT purchasing,\, i -procurement-Models.

2. Security and Reliability for e-business Reliability and Quality considerations
and Quality requirements, Risk I@magement,&btﬂinex security.

3. Approaches to Middleware Unthanding Middl‘évlare, ote Procedure calls

(RPC),Remote Method ation Ml), Message —efied Middleware
(MOM), Data-access middleware, ote functionimg(RFC) Understanding
legacy system.

-business m overview of Enterprise

ration, Integra@ballenges.
$Veb services-service-Oriented architecture,

4. Enterprise appli
application an
5. e-business

cation a
-business

ns and Pro

d e-Business,Chaffey,Pearson.
ing e-Business, Napier, Cengageriiegur
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Il Semester Th C

4 4

(14E00308) FINANCIAL INSTITUTIONS, MARKETS AND SER VICES

(Elective II)

The objective of the course is to provide to stuslesn understanding of Financial
Markets, the major institutions involved and theveees offerei within this framework.
g

1.

and economic
f RBI,

Introduction to Financial system: Elements of fina‘ncia
developmentRegulatory and Promotiona Institutiona- Fu
Monetary Policy and techniques of l, Vel ,7

The Banking and Non-banking Institutions: The public and the private sectors
— structure and comparative performance, B a@lapitid Banking Innovations,
Commercial and Co-operative bankdhe Non-banking financial Institutions

Mutual Funds, Growth oj“{;m al funds and Regulation. The Role of
AMEI, Insurance Companies- Role

RDA.
Financial and securities Markets: Primari and ﬁondary Markets, Structure
and functions of ey et, -Call ca r,Government Securities
Market — T-bi arket, mercial Bills market,oi@mercial paper and
certificate of ositsSecurit arkets Organization and structure, listing
trading and settléglt of securit arket, , e and functions of SEBI
Fund based services lease and h urchase consumer credit and fiagto
Defini ions, &vantages,. valuation, weatcapital financing,Housing

oking, credit rating Merchant Bankiqmprifolio
Depository services, Gmges faced by investment

es and markets, Dr.PunithavathydRam Vikas
Financial ts and services,; Appannaiah, ReddySharma, HPH
Indian Financial System, Ramachandra and others|, HP

Financial Institutions and Markets, L. M. Bholee 47ata McGraw Hill.
Financial services, Gorden & Natarajan, Himalayhligters.
Investment Institutions and Markets, Jeff Mad@angage, 3 Edition.
Financial services, Thirpati, PHI.

Financial Markets & Services, Vasanth desai, Hayal

Financial Institutions and Markets, Gupta Agarvia|yani publishers.
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MBA lll Semester Th C

4 4

(14E00309) CUSTOMER RELATIONSHIP MANAGEMENT
(Elective II)

The objective of the course is to provide studevith a good knowledge of Customer
Relationship Managemenitechnological and Operational Issues in implemenGRM.
1. Conceptual Foundations— Evolution of CRM — BuilWlCustomer Relationship
— Economics of CRM — The Relatlonshlp selllng- @stomer Service
Customer Satisfaction and Loyalty.

2. Customer acquisition and Technologlcal Tools fﬂr Mn and
Development — Complaint Managem&t - Saleb orcdomi@tion.  —
Components of CRM Solutions = Product offeringghe CRM Market Space —

Comparison of Siebel, Oracle, N&SAP People s&tCR
3. Managing and Technological an‘)peratlonal Issu &llmeentmg CRM —

Planning CRM Program- efits'and barriers to

4. Customer Relatlonshlp Quality gement — e5|gn|ng an Effective
Relationship Management System.

5. CRM Road block{}iva d Ethics — FNFESP CRM.

References:
= i i adish Seth,. TMH

nagement, Peelan, Pearson.

gement, Roger J. BaCangage.
gement A Strategic Retse, G. Shainesh &

ip Management,Das Subhasiskel Exc
tlonshlp Management a Step by stepagip, H.Peeru Mohamad,
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Ill Semester Th C
4 4

References:

(14E00310) TRAINING AND DEVELOPMENT
(Elective II)
The objective of the course is to provide an owawv of Training and
Development in the organization. The prerequifsitethe course is knowledge of
HRM.

Training concepts: Introduction - Concept - Tr};&; ocessSignificance-
Models of Training- Systematic Model- Transitio el- S approach to
training. ‘, V

Training function: HR and the Traininmtion - Training and cowsirategy
- Organization and Management of Training Function ) 1

T&D Organizations and policies : Training CNers in Wisations- Role of
external agency in T&D- Training as consultancyeEvolving Training Policy-
Training budget and scjﬂ%es dar, Traini
Needs Assessment - Definition and purposes - Coprerof Needs assessment-
Advantages- Comp modeling - Organization ¥sial- Team Work for
Conducting Traini nalysis- sel ees.

Design of trainin e Course content design — Trainer skKill
development Facilities n- Trainee desigresi&ance In Training-
Motivation of T%e: Goal se - Pre-trainingntcmunication —Use of ice
breakgﬁ_i[o stimula interest.

Trai s :Indoer training n&wod@n-the-job Training Off —the —job
- Audio Visual Enhancements taifing- Outdoor
d Evaluation of T & D programntelearning
ter-Based Training-programmed Instructiortelligent Tutoring

deeassessment: Training

onceptual model of trainindgeffectiveness -Evaluation
del.

Employee
Effective
Himalaya.

Donald L. Kirkpatrck and James D.Kirckpatrck, Ealng Training programs,
Tata McGraw Hill.

ing and Development, Raymond A.No&|H .
an Resource Training and developmerat&yy, B.Rathan Reddy,
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA lll Semester Th C
4 4
(14E00311) SUPPLY CHAIN MANAGEMENT
(Elective II)

The Objective of this course is to gain the knowgkeaf possibilities of efficient
optimization and management of operation in integtaupply chains and also the ability
to apply them in the enterprise reality. The cowvskalso strengthen the holistic view on
supply chain operations, management and strgtegysam"w areas in
supply chain management. Consequently the coursedes advan ledge about

logistics and their supporting systems from a'syiphkin perspective.
L 4 ’

1. Role of Distribution in Value discovery: Designing a distribution logistics
system — Outsourcing of distribution logistics 'ctiony/\/een distribution
Supply Chain -

logistics and supply c% r‘3timemt1trodu i

Fundamentals —Evolution- el onomy -ImporeancDecision Phases -
Supplier- Manufacturer-Customer chain. - Enablens#s of Supply Chain
ance Measures.

2. ing — Make Vs buy - Identifying core proses -
Market Vs H buy continuum -Songeistrategy - Supplier
Selection and Creating a evatass supply base- Supplier

3. - Distribution Network Design — Role — Factors

e Addition - Distributio®trategies - Models for

etwork optimization models. Impactusicertainty on Network

Design decisions using Decisiergr

entory And Supply - Managing supply chain cycle

! in the supply chain — Arghg impact of supply chain

redesign o erinventory - Risk Pooling = Managingentory for.short life —
cycle products - ultiple item -multiple locationventory management. Pricing and
Revenue

5. Current Trends - Supply Chain Integration - Building partnership angt in SC
Value of Information: Bullwhip Effect - Effectiveofecasting - Coordinating the
supply chain. . SC Restructuring - SC Mapping -S©cess restructuring,
Postpone the point of differentiation — IT in Sup@lhain - Agile Supply Chains -
Reverse Supply chain.Agro Supply Chains.
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References:
= Supply chain Logistics Management, Bowersox, Cl@sgper, 2/e, TMH.
=  Supply Chain Managemeglanat Shah,Pearson
= Supply chain management concepts and cases, RhalieXar, PHI.
=  Text Book of Logistics and Supply Chain Managem@gtawal, Macmillan.
= Principles of Supply Chain Management — A balanggproach, Wisner, Leong,
Tan, Cengage.
Exploring Supply Chain — theory and practice, Upaﬂa&bru, excel.
=  Supply Chain ManagemeRtP. Mohanty and S.G. Des ico.
= Logistics and Supply Chain Management K.Shridlﬁiat, , a.
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2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA 1lIl Semester Th C
4 4

(14E00312) INVESTMENT AND PORTFOLIO MANAGEMENT
(Elective Ill)

The objective of the course is to provide studamsinderstanding of working of capital
markets and management of portfolios of stocks. prerequisite for the course is
Financial Accounting and Analysis and Financial lsigemen -

* Standard discounting and statistical tables to beallowe‘ in thmypns

1. Investment: Objectives, Process oflnvestment Invest ntspmtulﬁtlon
2. Fundamental Analysis & Technical AnalysisiEconomy,. Industry - Company
analysis, Technical Analysis: Fu amental Ana sTechyal Analysis Dow

Theory, Relative Strength , Moving A
3. Measurement of Risk an urn: enue Retu and Capital appreciation,

holding period —Calculation of expected return, tors, risk classification —
systematic risk — tic risk — s 1 — variance — correlation
ask

coefficient — Be expected retu
f Securities:approaches of valuation — Bond

portfolio management, Chendata McGraw Hill .
Portfolio Management ,Punitithy Pandian, Vikas

sis and Portfolio Management, Sudrarshat, excel.

» Security analysis and portfolio management, Avaddimalaya publishers.

* Investment analysis portfolio management, FrankKyR& Brown, Cengage.

* Investment Management, Preethi Singh, Himalayaishibly House, Mumbai..
* Investment, Bodie, McGraw Hill Book Company.

* Investment Management ,Hiriyappa ,New Age Publiceti
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA |ll Semester Th C
4 4

(14E00313) SALES AND DISTRIBUTION MANAGEMENT
(Elective IlI)

The objective of this course is to provide studedrt iowrtunity of learning the
basics and concepts of Sales Management and DisbrmoMana: t.
1. Introduction: Evolution of Sales Management- N&Jre cdanf Sales
Management- Roles, Types and Skills-of Sales Masa:
2. Management of Sales :Concepts of %ales Organisation- Types of Sales
organization structures- Speci?ization with( salerg\ization- Sizing and

Staffing the Sales force. P N o
3. Distribution Management: Défini‘]- Need for Dist ibutioWanagement— Need
for Distribution Chann — Value_ addition of Dibtrtion Management-

Marketing Channels- Channel Form*‘- Relationslhifioavs to service levels —
Channel levels — Service Channels

4. Designing Chann : annel DesM— Channel planning process
— Ideal Channel str ining, Motivatinge&aluating Channel members-

lementation

Is of

Distribution: Introduction-

= Sales and agement, Krishna K Haarakl Vasant M Cavale TMH.
= Advertising, romotion Management, Chatedimalaya.

» Salesand Distribution Management, Tapan K.Pandgiai| Sahadev,Oxford.

= Salesand di tion. Management, S L Gupta,Excel

Strategic Marketing and Channel Management,Donal@alversox & M. Bixby
Cooper, TMH.

= Selling and Sales management, Jobber,7/e Pearsmatituh.

= Successful Sales Promotion, Pran Choudhury, RidkgtE& Alan Toop, Orient
Longman Limited.

44



Draft syllabus

2014-15
JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA IlI Semester Th C
4 4
(14E00314) PERFORMANCE MANAGEMENT
(Elective 1)

The objective of the course is to provide an oetlof performance management of
individuals in the organization. The prerequisdethe course.is knowledge of HRM.

h

1. Introduction to Performance management : A t -Performance
management vs performance appralsal--Perform‘nc&aMHuman
resource management- Purposes- SMance 9 4

2. Mentoring and monitoring : Concept of mentoring - enefits of mentoring -
Characteristics of mentor- Mentoring process-G toring- efits Types of Group
Mentoring — Pitfalls Monitoring rformance - PRerfance reviews: Objectives,
Frequency of Review, Conducting review meetingsbms in conducting meetings-

Guidelines for conducting nMgs N i

3. Coaching and counsellng :Coaching for performance improvement -. Concept -

Tips for effective g Counsellmw;fs counselling- Steps in
counseling proce
4. Annual Stock taking: .Stock t of performance -Uses —Appraisatesyisdesign :

Process and a ches - Appr ethods - MBDAssessment centre -360 degree
appraisal - Balan N:core carst king of potential- Appraisal for reward -
gnit

Appralsal for reco
oncept otYearnlng organisation- Learning apples-
ce of learning-. Chargstics of learning organisation-
anagement -Concept apelsty of compensation-

wetitive compensation designinde benefits- Objectives -Factors

enefits - Types of fringe betef

an%ent, Bagchi, Cengage Learnings.
praisal and Management, Sharma, DenikPH

anagement, Herman,Aguinis, Pearsandtion.

= Performance Appraisal and compensation ManagerGea, PHI Learnings.

= Performance Management and Appraisal SysterW'sR&o, Response.

= Performance management, Kandula, PHI.

= 360 Degree Feedback and Assessment and Develogestres, T.V.Rao, Excel.
= Performance Management, Michael Armstrong, KogageP

= Performance Management, A.S.Kohli, T.Deb,Oxford.

= Performance Management, Dinesh k.Srivatsava, Excel.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Il Semester Th C
4 4

(14E00315) ENTERPRISE RESOURCE PLANNING
(Elective IlI)

The objective of the course is to provide the basiacepts of Enterprise Resource

Planning, ERP Implementation and Maintenance. i |
- @ -
1. Induction to ERP: Overview of ERP,MRPI,MRPIl and Evelution of ERP,

Business Modeling, ERP related technologidsﬂsws Re-
engineering (BPRY» BPR Process, Myths&garding BP RP Architecture.

2. Business Intelligence SysterBata Mining, Data arehousing, On-line
Analytical Processing (OLAP), On-line Trans cessing (OLTP)
3. ERP Modules : Finance Controlling, Accountm‘g System, Manufaetgriand

Production SystemsSale !:' on Systems, Human Resourcee®gst
Plant Maintenance System, aterla anagement Bys€uality Management

System,.
4. ERP Implement plementatiddycle, ERP package selactio
ERP Implementati P project teams, &fRPation and Maintenance

osoft Dynamic, People Soft, Baawl #heir

rce Systems,Motiwala,Pearson.
an Nathan Vaman, Tata Mc.GrihwH

& Practice,Vinod Kumar Kard arid Nknkata Kristean, PHI.

P Monk,2/e Thomsan.

urce Planning,Mahadeo Jaiswal & €saxanapalli, Macmillan.
Managerial Issues of ERP, David L.Olson , TMH.

Enterprise Resource Planning, Singla, Cengage lregn
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA Ill Semester Th C
4 4
(14E00316) RISK MANAGEMENT AND INSURANCE
(Elective 1V)

The Objective of this course is to give studenteeper insight into the concepts

and strategies of Risk Management and Insurance. ! B
-

1. Introduction to Risk: Types of Risks facing BushesMalsskRi

Management Process, Risk Management Methods, Réstalyement Techniques.
Insurance as a Risk Management: Technlques P surance®
2. Requirements of an Insuranceé Contract: ngws& Characteristics of
Insurance Contracts, Role of ents and kersk rsion and Risk
Management: by Individ &“Corporations, Less n Types of Loss
Control, Optional Loss Contr hen Costs end Bi e known.
3. Indian Insurance Industry: Life Insurance, General Insurance - Growth,

Development Rol nce in the gul of Indian Insurance
Business.
t

4. Risk Managemen lders Wealth:Risk Retention / Reduction
Decision, Alternative risk Man ent, Analysis ingurance coverage: legal
aspects of insurance,contracts — i ce corgratysis — property and liability

Education.
= Risk Management, (Edited), Prof.K. Ramakrishna Reddd Prof.P. Murali
Krishna, very Publishing house.

Principles of Insurance Management, Gulati: Excel.

Risk Management & Insurance, Scott E. Harringang@mng R. Nichaus: TMH.
Insurance and Risk Management P.K.Gupta:, Himalaya

Risk management and insurance, Trieschmann, Cengag

Risk Management Insurance and Derivatives, G.#uotar: Himalaya.
Introduction to Risk Management and Insurance, arf: 8/e, Pearson.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA 11l Semester Th C
4 4
(14E00317) ADVERTISING AND SALES PROMOTION MANAGEMENT
(Elective 1V)

The objective of the course is to provide students detailed knowledge of some of the
marketing mixes such as Distribution and Promotion. i |
Y N
W, v

A N W

1. Advertising: Changing concept, role of .advertising‘iWomy, a
critical appraisal, types of advertisemen&onsur’mmius , institutional, retail,
trade and professional, advertiSfment in mxkemimg M/ertising department

and advertisement manager ..~ . N WA

Organising for Advertising: ’oijives and functions - We of advertisement

agencies functioning of rtisement agencies.efing agency skills and

service, client agency relationship. | layaut,work, production traffic copy,

effective use of words, devices to get greWmterrelaﬂon.
d effective pes, determining optimal

3. Advertisement
expenditure, sales response aocaydeommunication, state,
competitive t testing, expartal designs.
; Need and objectives of gatemotion;
motion; Timing oflesa promotion;

»

N

References:

» Integrated Adv
Pearson.

= _Integrated Advertising, Promotion and Marketing Qoamications,Kruti shah, Alon
D’Souza, TMH.

= Advertising and Promotion- An Integrated Marketi@pmmunication approach,
Shimp, Cengage.

= Advertising & Sales Promotion ,SHH Kazmi, SatishrBa Excel.

= Advertising Management with integrated Brand PraomtO’Guinn, Allen, Semenik,
Cengage.

ing, Promotion and Marketing Goumications, Clow, Baack,
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA 11l Semester Th C
4 4
(14E00318) KNOWLEDGE MANAGEMENT
(Elective 1V)

The objective of the course is to provide the [msicthe emerging area of Knowledge
Management to students. This course through laytf |mportant concepts as
Knowledge management and Information Technologygwd %ees etc.

1. The Knowledge Economy Definition, scope and §|Wowledge
Management, Techniques of Knowledg&/lanageme ifies in Knowledge
Management, Principles of Knowledge Ma agemerklmy’ng Knowledge,
Data-Information-knowledge-Wisdom relatio&p, amgational knowledge,
characteristics and compone’nts rganlzatlona ge —Building knowledge
societies- Measures for c alengempfe enting KM programmes.

2. Essentials of Knowledge Mana ent Ba5|c types of Knowledge,
Organisational Knowledge Management-Or satloriaiowledge types-
Organisational k apital- Orgéﬂab\kﬁedge classification -

tional knowledge s@s process, Knowledge

ledge progressi@rganisational knowledge
- Ogranisationamath Capital —

Kn‘WIedge Management Discussion on Roadblocks to

Map of Amrit Tiwana, Bussnéntelligence and
, , Information Arelatiure: A three-way Balancing
ian experience, Net Banking in ladihe Mystique of a Learning

4. Knowle ent and Information Technology Role Information
ledge Management Systems, Knogdedlanagement tools,
tive -Knowledge Management Systemsoutyin Information
-commerce and Knowledge Managementtal ToQuality
management and knowledge management, Bench.  markiy Knowledge
Management
5. Future of Knowledge Management and Industry perspeive: Companies on
the road to knowledge management, Knowledge Managem Manufacturing
and service industry, challenges and future of Kiedge Management.
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References
Web Warehousing & Knowledge Management,Mattisoria McGraw-Hill.
Knowledge management: An Evolutionary view, Bec&ganandez: PHI.
Knowledge Management,Fernando: Pearson.

Knowledge Management, B.Rathan Reddy: Himalaya.

Knowledge Management, Tapan K Panda: Excel.

Knowledge Management systems, Barnes: Cengage.

The Knowledge Management tool kit, Tiwana: 2/e,r.

Knowledge Management,Warier: Vikas Publishing House

Knowledge Management,Sislop: Oxford UnlverS|ty

Knowledge Management, Debowski: Wiley Studen%m

Knowledge management, A ThothatWan Excekboo
A 4 &
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Il Semester Th C
4 4

(14E00319) DATA WAREHOUSING AND DATA MINING
(Elective 1V)

The objective of the course is to give an understdmg Dag hahousmg and Data
Management concepts. \
1. Managing Data Individual Data Management OrgaﬂnsatWousmg
and Data Management, Components ofﬁrganlsatlorM(My Evaluation of
Database Technology.
2. Database Systems in the OrganEtlonData S
Data Between Functional Units, S ing Data Be
Sharing Data Between Diftﬁc&ons Data Wal
3. The Data Warehouse a BaseContext of Data arehouse Data Base, Data
Multi-Dimensional Data
ata Data, Computer Based
uter based Meta fdathe Computer to use.
warehouseictive Analysis, User Queries —
ystem: Staf#@sed”roject — Developing a

ing an&pata Bases — Sharing
@e‘fer Levels of Users,

Base Structures — Organizing Relational Data w
Structures — Choosi{

4. Analyzing th
OLAP Constructing

Systems and Data warehouse Systeimasn G. Mallach:

ta Warehousing, Mining and Visualizatioror€€ Concepts,
earson.

= Data warehousing, Data Mining OLAP, Berson SmitllH.

= Data Mining Techniques and Tasks, T.H.M.Sivanandemomson.

= Data Management, Data Bases and OrganizationsaRidhWatson : Wiley.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA Il Semester L C
3 2
(14E00320) BUSINESS SIMULATION LAB

Course aim: The course aims is to understand statistic

al.ttmimt in MS-Excel and

SPSS ) B
.Learning Outcome: The learning outcome is that the student to: Analyse
the data to draw inference for decision maklng &rathnd appl f statistical

measures of central tendency. Understand&.rmcaﬂoﬁtNOVMalys'mds Test
hypotheses.

1. EXCEL Lessons:- Customizing the \Quick Acces Toolba‘P—Creating arging

Templates.-Working with Data ter| Edltlng o Cut, Paste, Paste Special.-
Formatting Data and Using the Cllclawﬁg, age Setup, and Printing.-
Using Headers and Footer§_- Manlpulatlng Data, guflata Names and Ranges, Filters

and Sort and Validatio
Tables.- Basic Formul s sis Using Charts and Graphs.-

Managing, Insertln opylng sheets.- Seguthe Excel Document (Protect
Cells and Workboo L
2. Advanced excel Iesso

dvanced Fo

ncy distributions- Binomial, poisson, exponential, weibull and

lon using excelTabulation, bar diagram, Multiple Bar
diagram, Pie
dispersion: varian
lines.

IV _t- test, F-tes
attributes

standard-deviation, Coefficia-variation. Correlation, regression

OVA one way classificationhicsquare. test, independence of
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Text Book
Glyn Davis & Branko Pecar “Business StatisticsridsExcel” Oxford University Press.

References

David Whigham “Business Data Analysis Using Exc@Xford University Press.
Winstion “Excel 2010 Data Analysis and Business Blbdg” PHI Learning

Private Limited. -

Bajpai “Business Statistics” Pearson.
D P Apte : Statistical Tools for Managers USING
David M Levine, David. F. Stephan & Kﬁhryn A.

cel Books.

BXCEL, Exc
SVbS Managers

— Using MS
Bruce Bowerman, Business StatIStICWCeWM
Shelly, MS Office, 2007, Cengage.

;. N

«“

N

N
c.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR

MBA Il Semester Th
2

(14E00321) HUMAN VALUES AND PROFESSIONAL ETHICS

1.  Variety of Moral Issues:- Understanding the Harmony in the Society (society
being an extension of family), Integrity, Work iCourage, Empathy, Self
Confidence, Moral Autonomy, Concensensus and w@y Professional and
Professionalism, Professional Ideas and Virtues.

2. Principals of Ethics and Morality:- Ethics as a Su&et oM_E?thlcs and
Organizations, Employee Duties and ‘Rights, Dis and" Pre-judicial
Employee Practices, Understanding Harmony In Na‘aural Acceptance of

Human Values. x G

3. Risk Benefit Analysis:-Reducing Risk, The Government ulators Approach t
Risk, Handling Ethical Dilemmas at \Work, Marketeiégy and Ethics, Ethical
Practice in Market Place, Et in mnce, EtimcBusiness and Environment.

4, Collegiality an Loyalty:- Respect of Authority, Collective Bargaining,
Confidentiality, Profess Rights, Int«rty Rights, Multinational
Corporations, t Leadership, Sample eCofl Conduct, Corporate

Soc d Ethical InvestingGomputer and Ethics,

Management Pa
Competence and

Ability to Utilize the Professional
al Human OrdgrAbility to identify the
of people friendly and-faendly production, iii)
appropriate techogiles, and Management and

holistic tec ogies-and'management patterns:

References
 Ethics in Engineering , Mike Martin and Roland Sainger, McGrawHill.
» Engineering ethics-concepts and cases, Charles risHMichael S Pritchard,
Thompson Learning.
« Ethics and the conduct of business ,John R Boatigarson education.
 Ethical Choices in Business, R.C.Sekhar, Respons&d8
» Business ethics, William Shaw , wordsworth Pubhightompany.
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Business Ethics-Concepts and cases, Manual G. (edasPearson Education.

Ethics of international Business, Thomas Donald€btiord university Press.

Business Ethics, Richard T. De George, Mc Millamli&hing.

Business Ethics, John E.Richardson, Annal Edition.

Business Ethics, Milton Suoeyenlas, Robert Almed@&d James Humber,
Promethens Books.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR

MBA IV Semester Th C

4 4
(14E00401) STRATEGIC MANAGEMENT

The Objective of the course is to enable studéatee a grasp of various business
strategies in general and functional managemendsaré will provide a strategic
orientation in conduct of the business

1.

. Strategy Formulation : Formulation of strategy

Introduction- Concepts in Strategic Management a@ic Management as a
process —Developing a strategic vision, MissiohjeCti olicies — Factors
that shape a company’s strategy — Environment Mf Core
Competence, Crafting a strategy forWetltlvmamg
Strategic Analysis and Choice: Tools and techniqe Porters%ve Force
Model, BCG Matrix, GE Model, SWOT A sis an@®WS Matrix,. Market
Life Cycle Model - and QOrganis onal Learn athe ience Curve.

tco orate, business and
functional levels. Strategy Alternatives:- Stablhs ategy, Growth Strategy,

Retrenchment Strategy, and Combination Strategy,
Strategy  Imple a : Types of St#ﬁenswe strategy, Defensive

strategy, vertic orizontal str lloring strategy to fit specific
industry and Strategy and éesmp, Resource Allocation
[ systemgnfiplementation.
lishing strategic controls - Role of the
lﬁ to evaluate | performansteategic information systems
ontrol- Strategic surzgilte -strategic audit - Strategy
ion. and feedback in théndian and international

References:
= Crafting ExeM Strategy: Concepts and Cakempson, Gamble, Jain,
TMH.
= Strategic gement Concepts and Cases ,Fred id,[Pavi.
= Strategic gement,Hill, Ireand, manikutty, Cegega

Concepts in Strategic Management and Business yRblieelen & Hunger,
Pearson Education.
Strategic Management — Text and Cases, V.S.P.Bae).
Strategic Management, Ireland, Hoskinsson, Hithdgage.
Strategic Management — Theory and Application, Haéxg, Rieple, oxford .
Strategic Management, P. SubbaRao, Himalaya.
Business policy and strategic management, SukuldstyP.K.Mishra, Vikas.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4

(14E00402) GREEN BUSINESS MANAGEMENT

1. Introduction of Green ManagementThe concept of green management; evolution;
nature, scope, importance and types; developingeary; green management in India;
relevance in twenty first century =

2.0rganizational Environment; Internal and External ergnmgnt Indian corpera
structure and environment; how to go green; spr@dﬂn organlzatlon
Environmental and sustainability issues for thedpation of ngh- nts and
materials, life cycle analysis of materials, susiale production.and its rolﬁ corporate
social responsibility (CSR) and Corporate enVIronmE[esponlety (CER).
3.Approaches from Ecological Econ@cs Indicators. of sustainability; Ecosystem
services and their sustainable use; ersitgian perspective;rernate theories
4.Environmental Reporting anl?g\ma)l Climate change business and ISO 14064,
Green financing; Financial initiative by UNI’Gmwlergy ‘anagement; Green product

management
5.Green Technigques an reen tax incdnd rebates (to green pgmojec
and companies); Green proj ement in adBiosiness redesign; Eco-commerce

models

References:
. Green Technologies: Expltim@ausal Relationship
ZEW Publications
. ment. A global Perspedty John F. Whaik
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Green an@rld by Andrew S. Winston, Yale Pressk3.
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2014-15
JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4

(14E00403) FINANCIAL DERIVATIVES
(Elective V)

The objective of this course is to make studerfisieft in the area of Financial

Derivatives, giving them the knowledge of basics Hm.c&Denvaﬂves Future

Markets, Option Strategies, etc. \ .
* Standard discounting and statistical tates to be aIIov\ed

1.

References:
* Financial Deri
» Commodities
o Fundamental

in the examinations.

r .

Introduction to Derivatives : Development and Growth of Derivﬂle Markets,
Types of Derivatives, Uses of Derivatives, 'nahta'a erivative markets -
Fundamental linkages between, spot & Derivative ykThe Role of
Derivatives Market, Uses &Misuses of derivatives.

Future and Forward Market: s ure of forward and Future Markets,
Mechanics of future markets, Hedging StrategiesndJautures.Determination of
forward and future terest rate y futures and Forwards
Options: Distin res, Struatiir®ptions Market,
Principles of Option Pricing, ion Pricing ModelBhe Binomial Model, The
Black — Scholes Merton Model.

: ion Strategies, Trading with Options,
%rrency Opms.

re, Evolution of Swap Market, &est of Swaps, Major
e Swaps, Currency Svagmmodity Swaps, Equity

esand Risk Management, OP AgarnPH
inancial Derivatives, Kevin, PHI
inancial Derivatives, Swain.P.RHH

* Financial Derivatives, Mishra: Excel.

» Risk Management & Derivatives, Stulz, Cengage.

* Derivatives and Risk Management, Jayanth Rama &afiH.

» Financial Derivatives, Gupta$'Edition, PHI .

» Fundamentals of futures and options market, JohtulC Pearson Education.
» Risk Management Insurance and Derivatives, G.#uotar: Himalaya.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4
(14E00404) SERVICES MARKETING
The objective of the course is to provide a deapsght into the marketing management
of companies offering services as product.

1:Understanding services marketing & CRM Introduction, services in the modern
economy, Classification of services, marketing mes/Vs. sical services, services as
a system -Customer Relationship Marketing: Relatigm Market he nature of service
consumption, understanding customer needs and mx'mms“Str sponses to the
intangibility of service performances. }
2:Services market segmentationsThe process‘f market sﬁentatic;yselecting the
appropriate customer portfolio, creating and maiitg valued relations, customer
loyalty. Creating value in a competitive arketosFﬁonNa servh in the market, value
addition to the service product, pfgn and biegservice pﬂucts, new service
development. <

3:Pricing & Promotion strateg‘lg%gr\servi(%Service pricing, establishing monetary
pricing objectives, foundations of pricing objee®y pricin d demand, putting service
pricing strategies into pr@:e. ice promotiMmarketing communication.
Implication for com ication st ies, settimgmenunication objectives, marketing
communication mix:

service d Creating delivery systems in price,
physical ence of dbevice space. The role of
improving gyaditd productivity.

he marketing planning process, strategic cdntex
formulationsaerce allocations and monitory

Services
A.Zeitha ary Jo-Bitner: TMH.

= Services rketting — Concepts planning and .implaatéon, Bhattacharjee,

excel,2009

Services Markeing,Srinivasan, PHI.

Services — Marketing, Operations and Managemeunhaig Dutta, Oxford.

Services Marketing — Text and Cases, Rajendra Maligr, TMH.

Marketing of Services, Hoffman, Bateson,Cengage.

Service sector Management,C.Bhattacharjee, Jaico.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4

(14E00405) ORGANIZATION DEVELOPMENT
(Elective V)

The objective of the course is to provide the stislevith the conceptual framework and
.

the theories underlying Organizational Development.

l ‘

1. Organization Development—Definition — Characterl‘tlcs - ibutory Stems
Values, Assumptions, Beliefs in OD es in Teition — Ethica s in OD.
2. Foundations of OD Systems Outloo - Third ve Management and

Organization Transformation.
3. Diagnostic Process and Areas iagnosisActi Resev As a Process and
Approach- OD '
4. Interventions classification — Team! Interventions

Intergroup Interventions-
entions- Comprehensive

Modelling, L
5. Consultant I ifications — Power politics in OD -tufe of
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR

MBA IV Semester Th C

4 4

(14E05406) DATA COMMUNICATION AND NETWORK ANALYSI S
(Elective V)

The objective of the course is to provide the basitcepts of Data Communication and
Network Analysis, network security, privacy andajancryptiw.
N
1. Introduction — General structure of Networks —\S 1 efeeeiModel.
Hierarchical Network, connectivity analysis — delaylalﬁsw access
Network design.Physical layer: transmission an ekingy digital

transmission — circuit switchinj;packet gwiLchingtlel“nal handling — error

correction and error correcting codes. p N S .

2. Data - link layer: simple proto . Unrestrictéa stop and waitistidwindow
protocols. Network layer: irtual Gircuits and dgaaiws, entralize hierarchical
and broadcasting algoriﬁsu.\

3. Transportation layer and Session layer transport service — addressing and
connection establishme low control r+ synchronization — crash
recovery gate i k fragmentationssgm layer.

4. Presentation rity and privacy — data encryptionkey

signaturegirtual terminal protocols — file

ibution systems ISDN — Service & HistoryCH/IP and
orking Derives.

Refe&
= Dat ion and Computer Networks, Duck&®&erson.
Data tions and Net Working, Behrouz Aolkaan, TMH.

rks, Bertsekas & Gallages, PHI
ommunications and Networking Technolqdiéishael A. Gallo,

» Understanding Data Communications & Networks, \&itii A. Shay, Vikas.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4

(14E00407) INTERNATIONAL FINANCIAL MANAGEMENT
(Elective VI)
The objective of the course is to provide studemith a broad view of International
Monetary Systems and its understanding to enalgllewhnl\n.n er to do business in a
global setting. The prerequisite for the cours€irsancial Ac‘%‘o%d Analysis and

Financial Management. ] Y\ e
A& Ty
1. Introduction to International Financial management: IFVmeaninﬁfference
between FM & IFM, Nature Scope, Importance, RiskE
2. Foreign Exchange Market Function and Structure of the Ferex markets, majo
participants, types of transactions and settlemdfageign exchange quotations,
process of arbitrage. @

3. riskTypes of Exposure,
Economic Expos Xppsure.

4. Cross-border | geting, Approaches to Project
Evaluation, Ri er Investment Deaisjolncorporate Risk in
Investment Dec

Financing Decisio f MNC's & ing Capital Management: Introduction,
capital, ca%l structuremethodsisihg capital, Cash management,
' es, Inventory managemeatding current assets.

cial Management, V.K.Bhalla ,sa6d
rakash .G.Apte, TMH

Management, T. SiddaiadarBon.

* International’kinancial Management ,M.K.Rastogi

* |nternatio ancial Management, S. Eun ChadlRisnick Bruce: TMH.
inancial Managemen, Ephriam Clatiengage.

* International Financial Management, Machi RajuH1P
 international finance management, Jeff Madurag@ge.

* International Financial Management, Sharan5thi&ditPHI.
International Financial Management, Madhu Vij: Elxc
International Financial Management, V. A Avadhaiimalaya .
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR

MBA IV Semester Th C
4 4
(14E00408) INTERNATIONAL MARKETING
(Elective VI)

The objective of the course is to provide studenmith a perspective of International
Marketing Management, its environment and complexit

1.

References:

International Marketing: Scope and Slgn|f|cancel')f.1nternat|onal Marketing,
The importance of international marketing, leferrei mternatlonal and
domestic marketing International envirbnment, lona & culture
Environment, the political legal envir ment an ent of
international marketing. Technological En\nronment
International Market Entry rategies: (:Ilrect \xportlng, Domestic
Purchasing, Direct Exporting; eign Manufa\turlﬁgaMes without Direct
Investment, Foreign Manufactu g Strategles witireEt Investment. Entry
Strategies of Indian Firms.”

International product management:?ternatlonal
saturation Levels |
Expansion—Str

duct positioning, Product
| Market, Interwq life cycle, Geographic
ives. New pro tertional Marketing, Product
and culture,

International channels —Distribution  Structures,
Dlstrlbutlon Patte ing Choice Gifannels, the Challenges in
Strategyestihg Foreign Country Market

Introduction to Export Marketing, Export PolicyeBisions
olicy of India. Export costing angricing, Export procedures

and e tation. Export assistance amhtives in India.

International Marketing Analysis.and Strategy, aikvisit, John J..Shaw, PHI.
Internation rketing, Michael R.Czinkota, LikkaRonkainen, Cengage .
Global marketing Management , Keegan, Green, R&arson.

International Marketing, Philip R. Cateora, John Graham, Prasanth Salwan,
TMH.

International Marketing,Vasudeva PK, excel.

Global Maketing, Management, Lee, Carter, Oxford.

International Marketing and Export managementafitin , Pearson Education.
Global Marketing, Johansson, TMH.

Integrated Marking Management — Text and CaseshiiaBage.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4

(14E00409) GLOBAL HUMAN RESOURCE MANAGEMENT
(Elective VI)

The objective of the course is to provide an oetlief Global Human Resource
management of MNC'S. '
1. International Human Resource Management conce
issues and challenges, Differences between Donti

2. Human and Cultural Variables in W Organizh' - Cultural
Differences — Cross — Cultural Research Methode®gt Hofetede’s Hermes
Study, Managerial Implications. .
3. International staffing and Compensation Practices- Nat Sources, Policies

— Human Resource Planning Recruitment and dior International
Assignment- Training %latlo‘Repatnatlo edigning Compensation
Programme, Approaches to International Compensafifierentiating PCN'S

and TCN'S.

4. Appraisal an @lng developme the Global Perspective-
Programmes$ Agencies aluation of Global HRMctices-Need, cross
cultural trainin earning — ormance managemand HR process —

Competency appra | — Cultural

| Industna%elatlons a'PeopIe Managment — Trade Unions,
isputes/Conflicts, QualiCircles and Participative
an Countries, Asian Caménd Middle East.

ing role — Global

source Management,Aswath@pfid,

Internationa an Resource Management, Tony Edsv&rChris Rees, Pearson.
Internal Huma source Management, Rao P.L, Excel.

International n Resource Management, Subba&RBEdmalaya.

International nsions of Organizational Behavjddler N.J, Kent

International Dimension of Human Resource ManagémeDowling P.J,
Thomson/Cengage.
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JAWAHARLAL NEHRU TECHNOLOGICAL UNIVERSITY ANANTA PUR
MBA IV Semester Th C
4 4

(14E00410) CORPORATE INFORMATION MANAGEMENT
(Elective V1)
The objective of the course is to provide a broatire of Information Technology and
its application at corporate business units anahterstand %the issues related to the IT
management. <k
l \

1. IT planning and strategy tools: Strategy analy3|s - envNoanondgctm
strategy audit- Assessing opportunities alﬂ ns!RsmpaanhnolByanalyas -
Industry —technology analysis Trajectories of texhgy.

2. Extending the enterprise: Organlsﬁg for innovation —Collaboration- Understiag
business networks: differentiation erdependean@,‘owner{i}‘» Designing hybrid
governance models- Building col b i i g network business

orative commun
models. V oS *
3. IT Alignments : Building the case for IT- leveraging infrastructaed creating options-

Components of internet working infrastructure gf internet working — business
implications, Man ices Availabi ties- uninterruptible power —
Delivery- climate control — sec — New servivedels.

incremental outsourcingutgdurcing
rcing oppteginiManaging relationships with

Managing

cycles-. ive | generation- Employee craativ R&D- Role in technology
developme

References:
* Lynda M.Applegate, Robert D.Ausitn and F. WarrenRgidan, Corporate Information

strategy and ManagementMH

C,S,G,,Krishnamcaharyulu and LalithaNanagement of Technolagylimalaya

Sanjiva Shnkar Dubey, IT strategy and Managemeétt, P

Parag Kulkarni IT strategy for Business, Oxford.

V.K.Narayan, Managing Technology and Innovationdompetitive Advantage, Pearson.

C.K. Prahlad, The New Age of Innovation. TMH.
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JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY ANANTAPUR
MBA IV Semester Stu C
3 2
(14E00411) SEMINAR (Contemporary Issues on Busingp

The objective of the seminar is to evaluate théisskequired for the managers
viz., communication skKills, logical skills, analgail skills, presentation skills, persuasion
skills, decision making skills acquired by the st in the course of M.B.A and to

i iliti 5. =
analyse the managerial capabilities. \ “ S
—
Students are required to present asseminar on antemporary isstue of the

business. L ¢ &

NIN

JAWAHARLAL NEHRU TECHNOLOGIAL UNIVERSITY AI\K\ITAPUR
MBA IV Semester ‘ Stu C

12 10
2) PROJELW

Students are uir a project workyhich the student can choose
any specific problem o
secondary source based
project wor student i I ubmitymopsis indicating the objectives,

= Business Es ialResearch ProjecWViva.

= PaulOliver:Wr Your Thesis, Sage.

= M.K.Rampal .L.Gupta: Project Report Writing, Bgon International.

= Michael Jay sky: David S Waller: Designing &nadnaging a Research Project,
Sage.

= Surendra Kumar: An Aid to Project Work, Paragorminational.
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