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SCHEME OF TEACHING AND EXAMINATION 
AICT MODEL CURRICULUM FOR MANAGEMENT PROGRAM   

MASTER OF BUSINESS ADMINISTRATION (MBA), W.E.F 2018-19 
 

 

I SEMESTER                         
 

Paper 
Code 

Paper Title 
(Generic Core Courses) 

Teaching Hours/ week Core / 
Elective 

Internal 
Marks 

External 
Marks 

No. of 
Credits Lecture Practical Tutorial 

 MBA101 Management Process & 
Organizational Behavior 4 1 1 Core 30 70 4 

MBA 102 Managerial Economics  4 1 1 Core 30 70 4 

MBA 103 Business Analytics for 
Managerial Decision Making 4 1 1 Core 30 70 4 

MBA 104 Managerial Communication  4 1 1 Core 30 70 4 
MBA 105 Legal Framework for Business  4 1 1 Core 30 70 4 

MBA 106 Financial Statements Analysis 
and Reporting 4 1 1 Core 30 70 4 

MBA 107 Business Environment 4 1 1 Core 30 70 4 
Generic Elective Courses (Choose any one out of three courses) 

  MBA 108 Soft & Entrepreneurship Skills 2 1 0 Elective-
1 50 - 2 

  MBA 109 Personality Development  2 1 0 Elective-
2 50 - 2 

 MBA 110 Emotional Intelligence for 
Managers 2 1 0 Elective-

3 50 - 2 

Total  for First Semester 28 +2 7 +1 7 - 210 +50 490  28+2 
 

II SEMESTER             

Paper 
Code 

Paper Title 
(Generic Functional Courses) 

Teaching Hours/ week Core / 
Elective 

Internal 
Marks 

External 
Marks 

No. of 
Credits Lecture Practical Tutorial 

MBA201 Marketing Management 4 1 1 Core 30 70 4 

MBA 202 Human Resource 
Management  

4 1 1 Core 30 70 4 

MBA 203 Financial Management 4 1 1 Core 30 70 4 

MBA 204 Operations Management  4 1 1 Core 30 70 4 

MBA 205 Entrepreneurship & Small 
Business Management  

4 1 1 Core 30 70 4 

MBA 206 Management Information 
Systems  

4 1 1 Core 30 70 4 

MBA 207 Operations Research 4 1 1 Core 30 70 4 
Generic Elective Courses  (Choose any one out of three courses) 
MBA 208 MOOCS from SWAYAM 0 0 0 Elective-1 A PASS CERTIFICATE 

WITH 50% MARKS 
2 

MBA209 Industry and Company 
Analysis 

2 1 0 Elective-2 50 - 2 

MBA 210 
 

MS Excel & Accounting 
Tally 

2 1 0 Elective-3 50 - 2 

Total  for Second Semester 28 +2 7 +1 0 - 210+50 420  28+2 
At the end of 2nd semester, every student must undergo Industrial training for Six weeks and must prepare a 
project report and submit the same 10 days before the commencement of third semester examinations. 
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III SEMESTER 
 

 

Paper Code Paper Title 
Generic core 
course 

Teaching Hours/ week Core / 
Elective 

Internal 
Marks 

External 
Marks 

No. of 
Credits Lecture Practical Tutorial 

MBA301 Strategic 
Management   

4 1 1 Core 30 70 4 

MBA 302 Project 
Management  

4 1 1 Core 30 70 4 

FUNCTIONAL SPECIALISATIONS  
(Choose any 4 elective courses out of 5 Specializations having 4 courses each as shown in Table-1) 
MBA303 MKT –MBA 306 

MKT  
Marketing 

 

4 X 4 = 16 HOURS 
(16L +4P+4T) 

 

Electives 

 

4X30 
 

4X70 

 

 

4X4=16 

 

MBA303 HRM - 

MBA306 HRM 
HRM  

MBA303 FIN - 

MBA306 FIN 
Finance 

MBA303 OPS - 

MBA306 OPS 
Operations 

MBA303 ENT - 

MBA306 ENT 
Entrepreneurship 

MBA307 Internship / 
Project Work 
Report 

6 Weeks - - 100 3 

Generic Elective Courses (Choose any two out of four courses) 

MBA308 
MOOCS/NCFM/IRDA/NISM/ 
SWAYAM 

Any online 
course related to 
MBA from the 
authentic 
sources 

0 0 0 Elective-1 A PASS 
CERTIFICATE 

WITH 50% MARKS 

2 

MBA309 Life Skills for 
Managers  

2 1 0 Elective-2 50 - 2 

MBA 310 Creativity & 
Innovation  

2 1 0 Elective-3 50 - 2 

MBA 311 Leadership & 
Change 
Management  

2 1 0 Elective-4 50 - 2 

TOTAL FOR III SEMESTER 24 +4 6 +2 6 - 180 + 50 520  27+4 
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IV SEMESTER 
 

 

Paper Code Paper Title 
Generic core 
course 

Teaching Hours/ week Core / 
Elective 

Internal 
Marks 

External 
Marks 

No. of 
Credits 

Lecture Practical Tutorial Core 30 70 4 
MBA401 International 

Business  
4 1 1 

MBA 402 E-Business   4 1 1 Core 30 70 4 

ADVANCED SPECIALISATIONS  

(Choose any 4 elective courses out of 5 Specializations having 4 courses each as shown in Table-2) 

MBA403 MKT- 

MBA 406 MKT  
Marketing  

4 X 4 = 16 HOURS 
(16L +4P+4T) 

 

Electives 

 

4 X 30 4 X 70 

 

 

 

4 X 4 

 

 

MBA403 HRM -
MBA406 HRM 

HRM  

MBA403 FIN - 

MBA406 FIN 
Finance  

MBA403 OPS - 

MBA406 OPS 
Operations 

MBA403 ENT - 

MBA406 ENT 
Entrepreneurship 

MBA407 Comprehensive 
Viva-voce 

- - - - - 100 3 

GENERIC ELECTIVE COURSES (Choose any One out of Three Courses) 

MBA 408 Employability 
Skills Lab 

2 1 0 Elective-
1 

50 - 2 

MBA 409 
Selling & 
Negotiation 
Skills Lab 

2 1 0 Elective-
2 50 - 2 

MBA 410  
Statistical 
Software 
Applications 
Lab 

2 1 0 Elective-
3 50 - 2 

TOTAL FOR IV SEMESTER 24 +2 6+1 6 - 180+50 520  27+2 
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TABLE-1: ELECTIVES IN FUNCTIONAL SPECIALIZATIONS IN III SEMESTER 
 

MARKETING 

 

1. Consumer Behavior & Marketing Research (MBA303MKT) 

2. Product and Brand Management (MBA304MKT) 

3. Integrated Marketing Communications  (MBA305MKT) 

4. Services Marketing (MBA306MKT) 

HRM  1. Human Resource Planning (MBA303 HRM) 

2. Performance & Reward Management (MBA304 HRM) 

3. Training & Development (MBA305 HRM) 

4. Organization Development & Change (MBA306 HRM) 

FINANCE 1. Financial Institutions & Markets (MBA303 FIN) 

2. Behavioral Finance (MBA304 FIN) 

3. Security Analysis & Portfolio Management  (MBA305 FIN) 

4. Financial Engineering(MBA306 FIN)  

OPERATIONS 1. Manufacturing Systems in Management (MBA303 OPS) 

2. Supply Chain Management (MBA304 OPS) 

 3. Service Operations Management (MBA305 OPS 

4. Logistics & Distribution Management  (MBA306 OPS) 

ENTREPRENEURSHIP 1. Business Opportunities in Emerging Economies (MBA303 ENT) 

2. Startup & New Venture Management (MBA304 ENT) 

3. Venture Capital & Private Equity (MBA305 ENT) 

4. Entrepreneurial Ecosystem in India (MBA306 ENT) 
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TABLE-2: ELECTIVES IN ADVANCED SPECIALIZATIONS IN IV SEMESTER 
 
 
 
 

MARKETING 
 

 

1. Strategic Marketing (MBA403MKT) 

2. Sales & Distribution Management (MBA 402 MKT) 

3. Retail Management (MBA 403 MKT) 

4. Digital & Social Media Marketing (MBA 404 MKT) 

HRM  
 

1. Human Resource Development (MBA403 HRM) 

2. Strategic HRM (MBA404HRM) 

3. International HRM (MBA405 HRM) 

4. Stress Management (MBA406 HRM) 

 FINANCE 1. Financial Services & Risk Management (MBA403 FIN) 

2. Financial Derivatives (MBA404 FIN) 

3. International Financial Management (MBA405 FIN) 

4. Corporate Taxation (MBA406 FIN) 

OPERATIONS 1. Total Quality Management (MBA403 OPS) 

2. Lean Manufacturing (MBA404 OPS) 

3. Research & Development ((MBA405 OPS) 

4. Supply Chain Analytics (MBA404 OPS) 

ENTREPRENEURSHIP 1. Family Business Management (MBA403 ENT) 

2. Corporate Entrepreneurship (MBA404 ENT) 

3. Social Entrepreneurship (MBA405 ENT) 

4. Global Entrepreneurial Ecosystem (MBA406 ENT) 
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MBA101: MANAGEMENT PROCESS AND ORGANISATION BEHAVIOR (4L + 1P + 1T) 

Subject Code: MBA 101 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 
 

Course Objectives 
The main objective of this course is to familiarize the student with the fundamental concepts, 
functions, and principles of management. It is also aimed at helping the students to improve their 
managerial skills and administrative abilities. It also gives students an understanding of the 
Organization behaviour with a view to make the organizations functional and effective. 
 

UNIT–I 
Introduction to Management: Concept, Definition and Nature of Management – Evolution of 

Management thought – Purpose, Functions, Principles, and Levels of Management – Types and 

Roles of Managers (Mintzberg), and skills for Managers (Katz)– Management and Environment 

– Social and Ethical Responsibilities of Managers – Recent Trends in Management Practices in 

the wake of Globalization. 

UNIT–II 
Planning: Nature, Purpose, Process of Planning, Types of Plans – Premising & Forecasting, 

Decision Making: Concept, Process, Rationality in Decision; Decision Tree Analysis - 

Management By Objectives. Organizing: Process - Formal and Informal Organizations – 

Departmentation - Span of Control – Delegation Vs Decentralization – Staffing.  

UNIT-III 
Leading – concept, scope, significance - Motivation: Significance, Process -Theories of Maslow, 

Herzberg, McClelland, Porter and Lawler - Leadership: Trait Approach, Leadership Styles, 

Managerial Grid; Likert’s Four Systems of Leadership – Communication. Controlling: Basis - 

Control Process, Pre-Requisites, and Requirements of adequate Control - Techniques of control.  

UNIT-IV 
Organizational Behavior – Importance - Historical Background - Fundamental concepts of OB - 

Different models of OB – Understanding Individual Behavior – Perception- Concept–Process- 

Learning-Concept – Theories of learning - Personality  –Concept-Personality traits- Theories of 

Personality- Attitudes- Johari Window 2X2 matrix, Transactional Analysis 

UNIT-V 
Group dynamics – Concept, importance, types of groups, group formation, group development, 

group composition, group performance factors; Organizational conflict, Resolution of conflicts; 

Organizational Culture and determinants of Organizational Culture; Organizational Change, 
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Concept, Need for change, resistance to change; Theories of planned change; Organizational 

Development-Concept of OD, Organizational diagnosis, OD interventions.  

Case Study (Not Exceeding 300 words) 

Practical Components:  

 Studying organizational structures of any five companies and classifying them into 
different types of organizations and justifying why such structures are chosen by those 
organizations.  

 Identifying any five organizations and group them into different types of organizations 
based on Management at work place.  

 Studying organizational group dynamics of any three companies and identify the best 
method of managing group dynamics.  

 Study any three companies following OD interventions and Identify effective technique.  

Note: Faculty can either identify the organizations/ leaders/jobs or students can be allowed 
to choose the same. 

 

REFERENCE BOOKS: 

1. Heinz Weihrich, Harold Kontz, Management: A Global Perspective, 10/e TMH  
2. Stoner, Freeman and Gilbert, Jr. Management, Pearson Education, New Delhi. 
3. Clegg, S., Kornberger, M., and Pitsis, T., Managing and organisations: An introduction to 

theory and practice, Sage, London, 2011.  
4. Ricky Griffin, Gregory Moorhead, Organizational Behavior: Managing People and 

Organizations, Cengage Learning, 2009.  
5. Graeme Martin, Managing People and Organizations in Changing Contexts, Routledge, 

2006.  
6. Knights, D. & WiIlmott, H. Introducing organizational behavior and management, 

Thompson, London, 2006.  
7. Luthans.F. Organizational Behaviour, TMH.  
8. Robbins, Management, 7/e, Pearson Education.  
9. John F.Wilson, The Making of Modern Management, Oxford University Press. 
10. Organizational Behaviour, Subbarao P, Himalaya Publishing House. 

 

MBA 102:  MANAGERIAL ECONOMICS        (4L + 1P + 1T) 
 

Subject Code: MBA 102 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 

Course Objectives 
 By the end of the course, student s will be able to introduce the fundamentals, tools and theories 

of managerial economics; to orient on micro economic techniques as a decision making process; 

and to understand macro economic analysis essential for business managers. 
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UNIT-I 
Managerial Economics: Definition, Nature, Scope – Functions and Responsibilities of a 

Managerial Economist – Law of Demand and its exceptions – Elasticity of Demand – Market 

Demand Equation – Types of Elasticity of Demand and their Managerial Uses – Demand 

Forecasting – Methods of Forecasting for Existing and New Product. 

UNIT-II 
Production Analysis & Firm Theory: Economic Theory of Firm – Theories of firm-Baumol’s 

Model and Agency Theory – Production Function – Law of Variable Proportions & ISO-Quants 

& ISO Costs – Least Cost Factor Combination – Returns to Scale – Economies and 

Diseconomies of Scale.  

UNIT-III 
Cost, Profit & Market Structures: Cost Concepts – Short-run and Long-run Cost Curves –  

Determinants of Short-Term & Long Term Profits, Measurement of Profit – Profit Maximization 

vs. Wealth Maximization – Demand and Supply: Market Equilibrium – Market Structures – 

Concept of Price – Pricing and Output Determination under Perfect Competition, Monopolistic 

Competition and Monopoly. 

UNIT-IV 
Indian Economic Environment:  Overview of Indian Economy – Recent changes in Indian 

Economy – Macro Economic Aggregates and Concepts - National Income - GDP, GNP, NNP, 

WPI, CPI – Types of Inflation: Demand Pull and Cost Push Inflation, Philips curve, Stagflation – 

Measurement of Inflation – Economics of Risk & Finance – Monetary Policy & Fiscal Policy. 

UNIT-V 
Trade Cycles: Phases, Theories, and Corrective Measures – Behavioral and Technical Function: 

Aggregative Demand and Supply, Consumption Function, and Investment Function – Keynesian 

Theory (overview).  

Case Study (Not Exceeding 300 words) Or Problem from either Unit-2 or Unit-3. 

Practical Components: 
 

 Study of demand elasticity for a product when there is a price increase or price decrease. 

 Demand forecasting – Mini project may be given to students to assess the demand for a 

product or a service using any method. 

 An in-depth study of economic indicators on the growth rate. 

 Analysis of recent budget, fiscal discipline and disinvestment proposals of the GOI. 

REFERENCE BOOKS: 
1. Joel Dean, Managerial Economics, Prentice Hall. 
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2. Mote & Paul, Managerial Economics, Tata McGraw Hill. 

3. Gupta, Managerial Economics, Tata McGraw Hill. 

4. Gupta, Macro Economics, Theory & Applications, Tata McGraw Hill. 

5. Mehta P.L, Managerial Economics – Text and Cases, S. Chand & Co. 

6. Peterson & Lewin, Managerial Economics, Prentice Hall of India. 

7. Person H. Craig, Lewis W. Ch and Jain Sudhir K, Managerial Economics, Pearson Education. 
 

MBA 103:  BUSINESS ANALYTICS FOR MANAGERIAL DECISION MAKING (4L + 1P +1T) 
 

Subject Code: MBA 103 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 

Course Objectives 
By the end of the course, student s will be able to understand a Problem(s) in Business, explore 

and analyze the problem(s); make better decisions, to improve policy making, to develop 

strategy and to improve day to day performance of organizations; explore data to find new 

patterns and relationships (Data Mining); predict the relationship between different variables 

(Predictive Analytics and Predictive Modeling); estimate the value created using business 

analytics to address an opportunity/Problem; and understand and use statistical techniques for 

analysis of research data.  
 

UNIT -I 
Introduction: Meaning, Definition and Importance of Business Analytics – Analytics v/s 

Analysis –Business Analytics v/s Business Intelligence and Data Mining – Applications of 

Analytics – Different Kinds of Analytics – Types of Analytical Tools – Identifying Problems 

& Opportunities through Data Analytics – Framing a Business Problem as an Analytical 

Problem – Analytical Approaches for Decision Making – Business Analytics as a Competitive 

Strategy – Effective Communication of Analytics. 
 

UNIT -II 

Mathematics and Statistics for Business Analytics: Concept and Definition of Data Science – 

Data Sources, Types of Data and Data Representations – Mathematics for Business Analytics: 

Application of Differentiation, Maxima and Minima, Matrices and Matrix Operations using 

Cramer’s Rule and Inverse Method (Problems) – Probability and Counting Techniques: 

Bayes’ Theorem, Binomial, Poisson and Normal Distributions (Theory and Problems) – 

Statistics for Business Analytics: Descriptive Statistics-Measures of Central Tendency, 

Variability and Shape (Theory and Problems).  
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UNIT-III 
Predictive Analytics Tools & Techniques: Concept of Predictive Analytics – Linear 

Regression and Logistic Regression (Theory and Problems) – Factor Analysis – Cluster 

Analysis (Theory) – Econometrics and Time Series Forecasting (Theory and Problems).  

UNIT-IV 
Contemporary Analytics: Financial and Risk Analytics, HR Analytics, Customer Analytics 

for New Product Development, Retail Analytics, Sales force Analytics, Web and Social 

Media Analytics, and Supply Chain and Logistics Analytics (Theory). 

UNIT-V 
Business Research & Analytics for Decision Making: Introduction to Research and Problem 

Formulation – Types of Research – Research Process and Research Design – Sampling Theory – 

Scaling, Measurement Data Collection Techniques (Overview) – Hypothesis Formulation and 

Testing Techniques – Non-Parametric Tests (Mann-Whitney U, Chi-square test, and Spearman 

R) – Parametric Tests: Correlation, t-test and ANOVA – Data Interpretation, Report Writing 

and Presentation (Theory and Problems). 

Case Study (Not Exceeding 300 words) 
 
 

Practical Components: 
 Students should identify any three companies using data analytics, and analyze how 

companies are using analytics to prosper. 

 Should form groups (A group consists of 4-6 students) and download 'R' the most popular 

software (free and open source) for data management and statistical analysis of data. 

Teachers shall teach students how to use the R Software to work with data using a case 

study related to unit-4. 

  Students should conduct a team based project, which is a unified and practical case on a 

topic of their choice, with approximately 4-6 students per group. 

 Students are required to develop practical experience in using several different types of 

online analytical tools (e.g. Google Analytics, Bing Webmaster Tools and AWstats).   

 Students should apply analytics tools to real-world business contexts (local areas) for 

improved decision-making. 

 Assess the strengths and limitations of analytics and predictive modeling techniques for 
different business applications and varying data conditions using free and open source 
softwares like 'R' and 'Orange'.  

 Students are expected to write the research design on Exploratory and Descriptive 
Research. 
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 Students are asked to prepare the questionnaire on brand awareness, effectiveness of 
training in public sector organization, Investors attitude towards Mutual funds in any 
financial institutions. 

  Students are asked to conduct Market survey to know the consumer perception towards 
any FMCG. 

REFERENCE BOOKS:  

1. Shmueli, Patel and Bruce, Data Mining for Business Intelligence, Concepts, Techniques 
and Applications, Wiley.  

2. Powell and Baker, Management Science: The Art of Modeling with Spreadsheets, Wiley. 
3. Williams, Data Mining with Rattle and R: The Art of Excavating Data for Knowledge 

Discovery, Springer. 
4. Ledolter, Data Mining and Business Analytics with R, Wiley. 
5.  Danielle Stein Fairhurst, Using Excel for Business Analysis: A Guide to Financial 

Modelling Fundamentals + website, Wiley, 2013. 
6. Winston Wayne L., Microsoft Excel 2013: Data Analysis and Business Modeling, 

Microsoft Press, USA. 
7. C R Kothari, Research Methodology, Vishwa Prakashan, 2002. 
8. Donald R. Cooper & Pamela s Schindler, Business Research Methods, 9/e, TMH /2007 
9. Naresh K Malhotra, Marketing Research, 5th Edition, Pearson Education /PHI 2007 

 
 
 

MBA 104: MANAGERIAL COMMUNICATION (4L + 1P + 1T) 
Subject Code: MBA 104 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
 

Course Objectives 
By the end of the course, student s will be able to understand communication skills and sensitize 

them to their potential to become successful managers; explain the various types of 

communication in Business Organizations; to help them acquire some of the necessary skills to 

handle day-to-day managerial responsibilities, such as making speeches, controlling one-to-one 

communication, enriching group activities and processes, giving effective presentations, writing 

letters, memos, minutes, reports and advertising, and maintaining one’s poise in private and in 

public; and identify the role of communication conflict in intercultural relationships. 
 

 

UNIT-I 
 

Introduction: Definition, Role, Purpose & Classification of Communication – Communication 

Process – Characteristics of Successful Communication – Importance of Communication in 

Business Organizations – Communication barriers – Communication Structure in Organization – 

Communication in Conflict Resolution – Communication in Crisis – Communication in a Cross-

cultural and Multi cultural Setting. 
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UNIT- II 
 

Inter & Intrapersonal and Oral & Nonverbal Communication – Interpersonal Communication 

Models – Intrapersonal Communication Models – Principles of Successful Oral communication 

– Barriers to Oral Communication – Types of Managerial Speeches– Principles of Nonverbal 

Communication – Group Communication: Meetings and Group Discussions.  

UNIT- III 
[Managerial Writing & Business Correspondence – Purpose of Writing – Clarity in Writing – 

Principles of Effective Writing – The Seven Cs of Effective Written Communication – Applying 

the Three Step Writing Process – Planning and Writing Business Reports and Proposals – The 

Process of Preparing Effective Business Correspondence – The Organization and Composition of 

Business Messages – Principles of Effective Presentations. 

UNIT- IV 
Media Management & Meeting Documentation:  Press Release, Press Conference & Media 

Interviews  – Notice, Agenda, and Resolution & Minutes – Designing & Delivering Business 

Presentations –  Advanced Visual Support for Managers – Communication and Negotiation – 

Negotiation Process – Negotiation Strategies. 
 

UNIT- V 
Communication Networks & Employment Communication: Technology-enabled 

Communication – Communication Networks: Intranet, Internet, e-mails, SMS, Teleconferencing, 

Videoconferencing, Blogs and Social Media – Composing Application Messages: Writing CVs 

& Resumes – Interview skills – Listening Skills.     

Case Study (Not Exceeding 300 words) 

Practical Components: 
 Demonstrate the effect of noise as a barrier to communication. 
 Make students enact and analyze the non-verbal cues. 
 Give exercises for clarity and conciseness in written communication. 
 A suitable case is to be selected and administered in the class sticking 
 Demonstrate the effect of noise as a barrier to communication. 
 Make students enact and analyze the non-verbal cues. 
 Give exercises for clarity and conciseness in written communication. 
 A suitable case is to be selected and administered in the class sticking to all the guidelines 

of case administering and analysis. 
 Demonstrating Video conferencing & teleconferencing in the class. 
 Conduct a mock meeting of students in the class identifying an issue of their concern. 

The students should prepare notice, agenda and minutes of the meeting. 
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 Each student to give presentation of 5 minutes (this can be spread throughout the 
semester) and to be evaluated by the faculty. 

 

REFERENCE BOOKS: 
 

1. Courtland L Bovee, John V. Thill, & Mukesh Chaturvedi, Business Communication Today. 
Ninth Edition. New Delhi: Pearson. 

2. Jerry C. Wofford, Edwin A. Gerloff and Robert C. Cummins, Organizational Communication 
– The Keystone to Managerial Effectiveness, New York: McGraw-Hill.  

3. Lesikar & Flatley., Basic Business Communication – Skills for Empowering the Internet 
Generation. 9th Edition, McGraw-Hill.   

4. Monippally, M M., Business Communication Strategies, Mc Graw-Hill.  
5. K.K. Ramachandran Lakshmi, Kartik, M. Krishna Kumar, Business Communication, 

MacMillan India Ltd., 2007. 
6. Shirley Taylor, Communication for Business, Pearson Education. 
7. Courtland L Bovee, John V. Thill, & Mukesh Chaturvedi, Business Communication Today. 

Ninth Edition. New Delhi: Pearson. 
8. Herta A Murphy, Herbert W Hildebrandt, Jane P Thomas, Effective Business Communication, 

The McGraw-Hill Company, New Delhi. 

MBA105: LEGAL FRAMEWORK FOR BUSINESS (4L + 1P + 1T) 
Subject Code: MBA 105 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 

Course Objectives 
 

The objectives of the courses focus on instilling in students a strong sense of the legal and ethical 

issues permeating business; aiding students’ comprehension of the legal and regulatory 

environment as well as the ethical considerations and substantive laws that shape business 

practices and policies; and  developing students’ analytical and problem solving ability, as well as 

their oral and written presentation skills students will be able to acquire knowledge and  
understanding of major commercial and economic laws.  
 

UNIT-I 
The Indian Contract Act, 1872 : Definition of a Contract and its essentials, Formation of a valid 

Contract – Offer and Acceptance, Consideration, Capacity to Contract, Free consent, Legality of 

object, Discharge of a Contract, Breach of a Contract & its Remedies- Special Contracts:  

Contract of Indemnity and Guarantee, Contract of Bailment and Pledge, Contract of Agency. 

UNIT –II 
The Limited Liability Partnership Act, 2008; Salient features of LLP; Difference between LLP, 

Partnership and a Company; LLP Agreement; Nature of LLP; Partners and Designated Partners; 

Incorporation Document; Incorporation by Registration; Registered office of LLP and Change 
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therein; Change of Name; Partners and their Relations; Extent and Limitation of Liability of LLP and 

Partners; Whistle-blowing; Contributions, Financial Disclosures, Annual return, Taxation of LLP; 

Conversion to LLP; Winding up and Dissolution. 

UNIT-III 
The Sale of Goods Act, 1930: Contract of Sale, Conditions and Warranties, Passing of Property, 

Right of Unpaid Seller against the Goods, Remedies for Breach. The Negotiable Instrument Act, 

1881: Kinds of negotiable instruments, Promissory Note, Bill of Exchange and Cheques, Holder 

and Holder-in-Due course. Negotiation, Presentment, Discharge from Liability, Noting and 

Protest, Presumption, Crossing of Cheques, Bouncing of Cheques. 

UNIT-IV 
The Companies Act, 2013 & Amendment Act, 2015– Nature and Kinds of Companies – 

Company Formation and Prospectus – Memorandum and Articles, Share Capital and 

Debentures, Membership – Management, Meetings and Winding-up of Company. 

UNIT-V 
Cyber Laws in India; Meaning and  scope of Information Technology; Objectives of IT Act, 

2000; Issues relating to Digital Signatures; Computer Crimes; Cyber regulations; Consumer 

Protection Act, 1986: Scope; Rights of Consumers; Dispute Resolution Commission –

The Consumer Protection Bill, 2018; The Competition Act, 2002: Scope and its objectives, 

Functions, and Salient features   

Case Study (Not Exceeding 300 words) 
 

Practical Components: 
 

 Make students identify the success and failures of companies due to non compliance of 

regulatory and legal framework of India. 

 Give exercises for clarity and conciseness on strong legal framework based on four key 

principles: simplicity, transparency, fairness and accountability. 

 A suitable case is to be selected and administered in the class sticking 

 The students should prepare cases of CSR and Corporate Governance  

 Each student to give presentation of 5 minutes about Business, Society and Governance 

(this can be spread throughout the semester) and to be evaluated by the faculty. 
 

REFERENCES BOOKS: 

1. Maheswari, S. N., & Maheswari, S. K., Business Laws, Himalaya Publishing House,    

Mumbai  

2. Chandra Bose, D., Business Laws, PHI Learning PVT Ltd., New Delhi 

3. Gulshan S. S. – Business Law Including Company Law (Excel Books) 

4. Avtar Singh – Principles of Mercantile Law, (Eastern Book Company, 7th Edition). 
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5. N.D. Kapoor & Rajni Abbi-General Laws & Procedures, Sultan Chand & Sons 

6. Kumar, Ravinder (2016), Legal aspects of Business, Cengage Publishers, New Delhi. 

7. CA. C., Rama Gopal, Business Legislation, New Age International Publishers, New Delhi 

8. Lee Reach, Business Laws, Oxford University Press, UK 

9. Sharma J. P., and Sunaina Kanojia, Business Laws, Ane Books Pvt. Ltd, New Delhi. 

10. Bhandari,Munish,Professional Approach to Corporate Laws and Practice, Bharat Law 

House, New Delhi 
 

MBA106: FINANCIAL STATEMENTS ANALYSIS AND REPORTING (4L + 1P + 1T) 
 

Subject Code: MBA 106 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 

Course Objectives 
By the end of the course, students will be able to explain fundamental accounting concepts, the 

elements of financial statements, and basic accounting vocabulary; explain and use the 

accounting equation in basic financial analysis and explain how the equation is related to the 

financial statements; explain and Use the financial reporting and auditing procedures; and 

explain and use various cost management techniques. 
 

 

UNIT- I 

Introduction to Financial, Cost and Management Accounting: Basic Accounting Concepts and 

Conventions – Accounting Records and Systems – Journal – Ledger – Trial Balance – 

Construction of Profit & Loss Account and Balance Sheet. 

UNIT- II 

Understanding Financial Statement: Construction and Analysis of Profit and Loss Account – 

Accounting for Liabilities – Financial Statement Analysis – Construction and Analysis of Funds 

Flow Statement, and Cash Flow Statement. 

UNIT- III 

Accounting for Capital Issues: Accounting for Issue, Allotment and Forfeiture of Shares, 

Accounting for Debentures Issues – Conversion – Accounting Procedures for Declaring and 

Distributing Dividends. 

UNIT- IV 

Financial Reporting and Auditing: Legal requirements relating to Accounting Disclosure – IFRS 

– Board’s Report, Legal Requirements relating to Auditing (Brief) – Internal Controls, 

Accounting for Cash and Ethics – Forensic Accounting, Window Dressing – Sustainability 

Reporting. 
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UNIT- V 

Cost Management: Understanding and Classifying Costs – Cost Behavior – Planning for profit 

and Cost control – Cost Management Process – Cost Management Techniques – Marginal 

Costing – Cost-Volume-Profit Analysis – Performance Evaluation. 

(Case Study/ Problem from either Unit-2, 3 or unit-5 only) 
 

Practical Components: 
 Collecting Annual reports of the companies and analyzing the financial statements 

using different techniques and presenting the same in the class. 

 Analyzing the companies’ cash flow statements and presenting the same in the class. 

 Exposing the students to usage of accounting software’s (Preferably Tally) 

 Identify the sustainability report of a company and study the contents. 

 Collecting audit reports of the companies and analyze them using different auditing 
techniques. 
 

REFERENCE BOOKS: 
 

1. Anthony, Robert N and James Reece, Accounting Principles, All India Traveler Book Seller, 
ND. 

2. Horngren, Charles T., Introduction to Management Accounting, PHI, NJ. 
3. Maheswari SNN, Management Accounting and Financial Control, Mahavir Book Depot.  
4. Noore Carl L and Robert K. Joedicke, Managerial Accounting, South Western Pub. Co. 
5. Rober S. Kaplan and Anthony A. Atkinson Advanced Management Accounting (PHI), 

New Delhi. 
6. Jack L. Smith, Robert M. Keith and William L. Stephens, Managerial Accounting, McGraw 

Hill. 
7.  Bhatatosh Banarjee, Financial Policy and Management Accounting, The World Press.  
8. I.M.Pandey, Management Accounting, Vikas Publishing House. 
9. Marriot, Introduction of Accounting, Sage Response Books. 
10. Jasmine Kaur, IFRS: A Practical approach, McGraw Hill.  
11. Ashish K Bhattacharya, Introduction to Financial Statement Analysis, Elsevier India. 
12. Raman B. S, Financial Accounting, Vol. I & Vol. II, 1/e, United Publishers, 2009. 
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MBA107: BUSINESS ENVIRONEMENT (4L + 1P + 1T) 
Subject Code: MBA 107 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
Course Objectives 
 By the end of the course, students will be able to understand the challenges and complexities 

faced by businesses and their leaders as they endeavour to maximize returns while responsibly 

managing their duties to all stakeholders of business; understand the rationale for government 

interventions in market systems; understand and appreciate the social aspects of business; 

develop Social Responsibility and make their own judgments as to the proper balance of 

attention to multiple bottom lines; develop the skills needed to work through ethical dilemmas in 

a globalised economic era. 
 

UNIT-I 
Introduction – Dynamic Factors of Business Environment: Economic, Socio-Cultural, Political/ 

Legal, regulatory, and Technological Environment – Changing Role of Government –  Social 

Responsibilities of Business.  

UNIT-II 

Overview of Indian Economy: Structural Dimensions of Indian Economy – Trends and Structure 

of Indian Economy– Public Sector in India – Private Sector in India – Small sector in India – 

Sickness in Indian Industry – Legal Framework: Special features of The SICA (Special 

Provisions) 1985, and BIFR. 

UNIT-III 

Planning and Policies: Planning Goals and Strategies – Evolution of Industrial Policy – 

Regulatory and Promotional Framework – Current State of Growth and Investment – Policy on 

Foreign Direct Investment in Indian industry – Interface between Government and Public Sector 

– India’s Competitiveness in the World Economy. 

UNIT-IV 

External Sector: Globalization Trends and Challenges –Balance of Payments Trends – India’s 

Trade Policy: Magnitude and Direction of Indian International Trade, Bilateral and Multilateral 

Trade Agreements, New EXIM Policy, Role of EXIM Bank– Exchange Rate Movements and 

their Impact– India’s External Debt – External Influences on India’s Business Environment. 
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UNIT-V 

New Economic Policy Environment in India: Liberalization, Globalization, and Privatization – 

Industrial Policy of 1991and Recent Developments– Financial Sector Reforms – Indian Banking 

Sector – Fiscal Sector Reforms – Economic Reforms and Social Justice – Special Economic 

Zones (SEZs) – Environmental and sustainability Issues in Development – Corporate 

Governance: Elements of Governance in Organizations, Obligation to Stakeholders of Business, 

Major Corporate Governance Failures in Domestic and MNCs 

Case Study (Not Exceeding 300 words) 

Practical Components:  
 Students are expected to study any five CSR initiatives by Indian organizations and submit a 

report for the same. 

 A group assignment on “The relationship between Business, Government and Society in 

Indian Context and relating the same with respect the models studied in unit-1. 

 Case studies/Role plays related ethical issues in business with respect to Indian context. 

REFERENCE BOOKS:  

1. Douglas E. Geer, Business, Government and Society, 3rd Edition, Prentice Hall. 
2. John Steiner and George Steiner, Business, Government and Society: A Managerial 

Perspective, TMH.   
3. AC Fernando, Business Ethics: An Indian Perspective, Pearson publications, 2009. 
4. Boatright, Ethics and the conduct of Business, fifth edition, Pearson publications, 2007 
5. M. Friedman, The social responsibility of business is to increase its profits, New York 

Times Magazine, Sept 13, 1970 
6. Manual G Velasquez , Business Ethics: Concepts & Cases, sixth edition, PHI 

publications, 2010. 
7. K.Aswathappa, Essentials of Business Environment, Himalya Publishing House. Page 14 

of 56  
8. Justin Paul, Business Environment, Tata McGraw Hill.  
9. Francis Cherunilam, Business Environment – Text and Cases, Himalya Publishing 
10. Recent Economic Survey Reports – Government of India 
11. Praveen B Malla, Corporate Governance: Concept, Evolution and India Story, 

Routledge.  
12. Bob Tricker, Corporate Governance: Principles, Policies and Practices, Oxford 

University Press.  
13. Mathur, Corporate Governance and Business Ethics, Macmillan India Ltd. 
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MBA108: SOFT & ENTREPRENEURESHIP SKILLS (2L + 1P + 0T) 

Subject Code: MBA 108 IA Marks 50 
No. of Lecture Hours/Week 02  Total Marks 50 
Practical  Hours/Week  01  Exam Hours 1 ½ 
Total Number of Hours per Semester 
(13 weeks/91 days) 

39   

 
Course Objectives 

By the end of the course, students will be able to communicate with required clarity ensuring that 

the information communicated is clear and accurate; understand and apply basic computer 

working, basic operating system and uses internet services to get accustomed & take benefit of 

IT developments in the industry; Knowledge of entrepreneurship and identify establishment for 

supporting the development of businesses/entrepreneurship; Follow and maintain procedures to 

achieve a safe working environment in line with occupational health, safety, environment 

regulations; Comply time management technique in day to day work. 

UNIT-I 
Effective Communication: Concept of Effective Communication, Components of Effective 
Communication - Conviction, confidence & enthusiasm, Listening; Communication Process & 
Handling them; KISS (keep it short & simple) in communication - composing effective 
messages; Barriers to Communication- Int. & Ext Barriers Intrinsic Motivation, Perception, 
Language, Fear Power of speech etc; Listening -it's importance, Good and bad listening; Non-
Verbal Communication - its importance and Nuances Facial Expression, Posture, Gesture, eye 
contact, Appearance (Dress Code). 
Development Competency / Proficiency in English /Vernacular Language 
UNIT-II 
Self & Time Management: Self Management, Identifying one's strength and weakness, Planning 
& Goal setting, Managing self - emotions, ego, pride– Time Management concept, Attendance, 
Discipline & Punctuality, Act in time on commitment. 
 
 

UNIT-III  
Motivation Techniques & Interpersonal Skill Development: Motivation technique based on 
Needs and Field Situation, Idealizing – Interpersonal Skill, Importance of Interpersonal Skill.  
 
 

UNIT-IV   
Entrepreneurship: Definition of Entrepreneurship from Different Perspectives, Outline the 
Importance of Entrepreneurship, Explain the Reasons why Entrepreneurship should be 
Developed in a Country – Characteristics of an entrepreneur – Factors that Affect the 
Development of Entrepreneurship – Small Business – Characteristics of Small Business –
Procedure for Registering a Business. 
UNIT-V 
Starting a New Enterprises: Mobilize Resources; Reorganize Resources; Advantages and 
Disadvantages of the Various Sources of Funds; Ecosystem; Occupational Safety, Health 
Accident and Safety Environment Education – Business Ethics – Sexual Harassment. 
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Practical Components: 
 Practice on Oral and spoken communication skill & testing –voice & accent, voice 

clarity, voice modulation & intonation, word stress etc. 
 Study of different pictorial expression of non-verbal communication and its analysis 
 Practice on Self Evaluation  
 Apply oneself to a task independently with self motivation 
 Practice by game play & other learning methodology for achieving targets and getting of 

right first time.  
  

REFERENCE BOOKS: 

1. Soft skills Training – A workbook to develop skills for employment by Fredrick H. 
Wentz 

2. Personality Development and Soft skills , Oxford University Press by Barun K. Mitra 
3. The Time Trap : the Classic book on Time Management by R. Alec Mackenzie 
4. "Effective Group Discussion: Theory and Practice” by Gloria J. Galanes, Katherine 

Adams, John K. Brilhart. 
5. "Effective Presentation”, 3rd Edition by Ros Jay, Antony Jay published by Pearson.  

6. "Effective Presentation Skills" (A Fifty-Minute Series Book) by Steve Mandel.  
7. Essentials of Effective Communication, Ludlow and Panthon; Prentice Hall of India.  

8.  Developing Communication Skills by Krishna Mohan and Meera Banerji; MacMillan 
India Ltd.  

MBA109: PESONALITY DEVELOPMENT (2L + 1P + 0T) 
Subject Code: MBA 109 IA Marks 50 
No. of Lecture Hours/Week 02  Total Marks 50 
Practical  Hours/Week  01  Exam Hours 1 ½ 
Total Number of Hours per Semester 
(13 weeks/91 days) 

39   

 
Course Objectives: by the end of the course, students will be able to 

 To develop orientation towards business etiquettes and the proper etiquette practice for 

different business scenarios.  

 To learn the etiquette requirements for meeting, telephone, entertaining, internet business 

interaction scenarios. 

 To minimize nervousness in social situations.     
 

UNIT-I 
 

Introduction to Personality: Concept, Meaning and Definition of Personality – Physical 

Appearance and Body Language – Voice Modulation and Diction – Communication styles. 
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UNIT-II 

Business Style and Professional Image: Dress Code – Guidelines for Appropriate Business Attire 

– Multi-cultural Dressing – Personal Grooming for Success – Business Etiquettes, Media 

Etiquettes, and Table Etiquettes. 
 

UNIT-III    
Impression Management: Impression Formation – Tactics – Self presentational Motive – 

Compass Qualities – Toxic Traits – Social Context: Norms and Roles – Powerful Persuasion 

Strategies. 

UNIT-IV  

Interpersonal Relations & Conflict Management: Analysis of different Ego States – Analysis of 

Transactions – Causes of Conflicts – Conflicts Resolution and Management.  

UNIT-V 

Stress and Time Management: Causes of Stress, Types of Stress – Coping with Stress and stress 

Management Techniques – Time as a Resource – Individual Time Management Styles – Better 

Time Management Techniques. 
 

REFERENCE BOOKS: 
1. Mitra Barun, Personality Development and Soft Skills, Oxford University Press. 
2. E.H. McGrath, Basic Managerial Skills for all, Prentice Hall. 

 
MBA110: EMOTIONAL INTELLIGENCE FOR MANAGERS (2L + 1P+ 0T) 

Subject Code: MBA 110 IA Marks 50 
No. of Lecture Hours/Week 02  Total Marks 50 
Practical  Hours/Week  01  Exam Hours 1 ½ 
Total Number of Hours per Semester 
(13 weeks/91 days) 

39   

 

Course Objectives: This course will enable the students to become aware of the sources of 

emotions and learn how to deal with human emotions. Making use of Enneagram typology, the 

course will focus on the managerial competencies and their emotional impacts. 
 

UNIT-I 
 

Introduction: Emotions and the Tripartite Brain – Emotions and Enneagram – Role of Emotions 

– Emotions and Attitudes – Fundamentals of Emotional Intelligence – Emotional Intelligence 

Models and Theories –Managing Emotions.   

UNIT-II  
Emotional Intelligence at Work: Intrapersonal and interpersonal Emotional Intelligence – 

Emotional Intelligence and Personality – Importance of Emotional Intelligence at Work – 

Empathy and Social Skills at Work Place – Individual and Group level Emotional Intelligence at 

Work. 
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UNIT-III  
Executive Emotional Intelligence: Executive Emotional Quotient – Emotional Competence 

Framework – Emotional Transformation – Measuring Emotional Intelligence – Benefits of 

Emotional Intelligence. 

UNIT-IV 
Managerial Effectiveness: Understanding Organizational Goals – Innovation & Creativity –

Optimizing Resources – Execution Skills (PDCA Cycle) – Challenges faced by Organizations – 

Expectations from Practicing Managers  
 

UNIT-V 
 

Emotional Intelligence and Organizational Effectiveness: Sources of EI in Organizations – Role 

of EI on Organizational effectiveness in the areas of Employ Recruitment and Selection – Team 

Work – Productivity – Efficiency – Quality of Service.  

REFERENCE BOOKS: 
 

1. The Brain and Emotional Intelligence: New Insights by Daniel Goleman 
2. Dalip Singh, Emotional Intelligence at Work: A Professional Guide, Response Books, New 

Delhi. 
3. Daniel Goleman, Working with Emotional Intelligence, Bloomesbury. 
4. Goleman, Emotional Intelligence: Why It Can Matter More Than IQ, Academic Internet 

Publishers, 2006. 
5. Daniel Goleman, Leadership: The Power of Emotional Intelligence; Selected Writings. 
6. Hendrie Weisenger, Emotional intelligence at work – The untapped edge for success, Wiley-

India . 
7. Steven J. Stein, Emotional Intelligence for Dummies, Wiley Publishers. 

 

 

WEBSITES 
 

• http://www.unh.edu/emotional_intelligence/ei%20Reprints/EIpubs%201990-1999.htm 

• http://www.dirjournal.com/guides/emotional-intelligence/ 

• http://eqi.org/ 

• http://www.emotionalintelligencecourse.com/eq-blog/ 

• http://www.byronstock.com/emotional-intelligence-blog/ 

• http://completeintelligence.com/blog/just-what-is-emotional-intelligence/ 

 
 

 

 

http://www.unh.edu/emotional_intelligence/ei%20Reprints/EIpubs%201990-1999.htm
http://www.dirjournal.com/guides/emotional-intelligence/
http://eqi.org/
http://www.emotionalintelligencecourse.com/eq-blog/
http://www.byronstock.com/emotional-intelligence-blog/
http://completeintelligence.com/blog/just-what-is-emotional-intelligence
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MBA 201:  MARKETING MANAGEMENT (4L + 1P + 1T)  

Subject Code: MBA 201 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
Course Objectives: The objective of this course is to introduce students to the concepts, 

analyses, and activities that comprise marketing management, and to provide practice in 

assessing and solving marketing problems. The course is also a foundation for advanced 

electives in marketing as well as other business/social science disciplines. 

UNIT -I 
Introduction: Basic marketing concepts – Understanding Customers – Company Orientation 

towards Marketing – Transaction Vs Relationship Marketing – Analyzing Markets and 

Customers – Integrated Marketing Concept –   Defining and Delivering Customer Value and 

Satisfaction – Value Chain – Marketing Environment: Macro and Micro Components and their 

Impact on Marketing Decisions – Marketing Research and Information – Adapting Marketing to 

New Liberalized Economy – Digitalization and Customization – Changing Marketing Practices: 

e-marketing, Tele Marketing, Cause Marketing, Societal Marketing, Rural Marketing, Green 

Marketing, Emotional Marketing, Guerrilla Marketing. 

UNIT-II 

Strategic Marketing Planning – Buyer Behavior – Consumer vs. Organizational Buyers – 

Market Segmentation and Targeting – Positioning and Differentiation Strategies – Marketing 

Mix – Product Decisions: Concept of a Product, and Classification of Products – Product Mix 

and Line Decisions – Product Life Cycle – Strategic Implications – New Product 

Development and Consumer Adoption Process – Price Setting: Objectives, Factors and 

Methods, Price Adapting Policies, and Initiating and Responding to Price Changes. 

UNIT-III 

Marketing Communication: Concept, Definition, and Importance – Marketing 

Communication Mix – Promotion Decisions – Integrated Marketing Communication – IMC 

Planning Process – Integrated Communications Strategy – Recent trends in Marketing 

communications. 
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UNIT-IV 

Marketing Channel System – Functions and Flows – Channel Design – Channel management 

– Selection, Training, Motivation, and Evaluation of Channel Members – Channel dynamics: 

VMS, HMS, and MMS – Distribution Strategy – Market Logistics Decisions. 
 

UNIT-V 

Marketing Organization and Control: Types of Marketing Organization Structures, and Factors 
Affecting Marketing Organization – Control of Marketing Efforts: Annual Plan Control, 
Efficiency Control, Profitability Control and Strategic Control – Marketing Audit – Customer 
Relationship Marketing – Customer Attracting and Retaining Customers – Consumerism – 
Consumer Rights and Marketers' Responsibilities. 

Case Study (Not Exceeding 300 words) 

Practical Components: 

 Analyze different needs and wants of consumers in your locality or region 
 Analyze the prevalent marketing environment in your locality or region.  
 Analyze Product Life Cycle of few Products like consumer durables (ex., Electronic goods, 

Computers, etc.). 
 Analyze Packaging strategies used by FMCG companies 
 Analyze Marketing strategies/planning used by automobile cosmetic and FMCG companies 

REFERENCE BOOKS: 

Philip Kotler, Kevin Lane Keller, Abraham Koshy & Mithileswar Jha, Marketing Management – 
A South Asian Perspective, Pearson Education. 
Agarwal, P.K., Marketing Management – An Indian perspective, Pragati Prakasham 
Kazmi SHH, Marketing Management Text and Cases, Excel. 
Philip Kotler and Armstrong. G., MARKETING, Prentice Hall of India, 12th Edition. 
Ramaswamy V.S. & Nama Kumari, S., Marketing Management – Planning and Control, 
Macmillan. 
Jayachandran.S., Marketing Management, Excel Books. 
Michale J.Etzel, Broce J.Walker, William J. Stanton, Marketing, Tata McGraw Hill.  
William J Stanton, Fundamentals of Marketing, McGraw-Hill. 
Palmer – Introduction to Marketing, Oxford University Press. 
Zinkota & Kotabe, Marketing Management, Prentice Hall of India.  
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MBA 202: HUMAN RESOURCE MANAGEMENT (4L + 1P + 1T) 

Subject Code: MBA 202 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 

Course Objectives: by the end of the course, students will be able to 

 To develop a meaningful understanding of HRM theory, functions and practices; 
 To apply HRM concepts and skills across various types of organizations. 

UNIT-I   
Introduction: Meaning, Definition, Nature, scope, and Importance of HRM – objectives and 

Functions of HRM – Policies, Procedures and Programmes, and Practices of HRM – 

Organization of HRM – Line and Staff Responsibility – Role of Personnel Manager and HR 

manager – Models of HRM – HRM in a Changing Environment. 

UNIT-II   

Procurement: HR Job Analysis – Human Resource Planning, Objectives, Importance, Factors 

Affecting HR Planning – Demand Forecasting and Process of HR Planning – Problems and 

Limitations of HRP – Recruitment: Definition, Objectives, Subsystems, Factors Affecting 

Recruitment Policy, Centralized and Decentralized Recruitment, Recruitment Organisation, 

Recruitment Sources, Recruitment Techniques, Recruitment Process,  and Recent Trends in 

Recruitment Practices – Selection: Meaning, Definition, Importance, Types of Selection, 

Essentials of Selection Procedure, and Process of Selection – Placement, Induction, and 

Socialization.  

UNIT-III   

Development and Performance Management: Objectives of Training, Training Need 

Assessment, Designing and Administering Training Programme, Executive Development 

Programmes, Evaluation of Training and Development Programmes –  

Performance Appraisal: Meaning, Need, Purpose, Objectives, Contents of PAS, Appraisers and 

Different Methods of Appraisal, Uses of Performance Appraisal, Limitations, Problems of 

Performance appraisal, and Post Appraisal Feedback. 

UNIT-IV   

Promotion and Reward Management: Promotion, Transfer, Demotion, and Career planning and 

Development – Compensation Management: Definition, Need for Sound salary Administration, 

Objectives, Factors Affecting Wages/ Salary Levels, HRM Approaches to Reward Management, 

Job Evaluation – Employee Welfare Measures.  
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UNIT-V  

Maintaining: HRM Approach to Employee – Quality of Work Life (QWL):  Meaning, 

Conditions, Specific Issues in QWL, Strategies for Improvement of QWL – Retirement, 

Discharge, VRS, and Exit Interviews – Changing Role of HR in Knowledge Era,  Mergers and 

Acquisitions, Outplacement, Outsourcing HR Functions, and Employee Leasing – HRM 

Changes in Management Control Systems: HRIS, HRM Accounting, and HR Audit – 

International HRM: Perspectives and Challenges  – Grievance and Disciplinary Procedure – HR 

Research.   

Case Study (Not Exceeding 300 words) 

Practical Components: 

 Give a case and ask the students to prepare the recruitment advertisement for a 

newspaper. 

 Expose students to standard selection tests followed in various sectors. 

 Exploring training and development practices. 

 Exploring performance appraisal practices in various sectors. 

 Exploring employee separation practices. 

 Give a job analysis case and ask the students to prepare job description and job 

specification. 

 Ask the students to prepare an appointment letter for the post of office manager of a 

company known to you.  

REFERENCE BOOKS: 

1.Monappa, A., and Saiyaddin.M., Personnel Management, Tata Mc Graw Hill. 

2.De Cenzo and Robbins, Stephen, P., Personnel/ Human Resource Management, Prentice 
Hall of India.  

3.Dessler, Human Resource Management, Pearson Education. 
4.Singh. N. K., Human Resources Management, Excel Books. 
5.Subba Rao, P., Human Resource Management and Industrial Relations, Himalaya    

Publishing House. 
6.Aswathappa. K., Human Resource and Personnel Management, Tata McGraw Hill.  
7.V.S.P.Rao, Human Resources Management, Excel Books. 

8.Pattanyak, Human Resource Management, Prentice Hall of India.  
9. Flippo E.E., Personnel Management, Mcgraw Hill. 

10. Memoria C.B., Personnel Management, Himalaya Publishers. 

11. Ivancvcevich, Human Resources Management, McGraw Hill. 
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MBA 203: FINANCIAL MANAGEMENT (4L + 1P + 1T) 
Subject Code: MBA 203 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
Course Objectives: The purpose of the course is manifold: (1) to give understanding and 

perspective on financial management function in the company and in its relation to domestic and 

international economy, (2) to provide illustration on financial management practices and 

policies, processes, techniques and strategies that are used in the financial management, (3) to 

develop knowledge on the type and characteristics of problems and the possibility of the 

occurrence of financial management problems, and to increase the ability to handle the problems 

through reliable approach and problem solving strategy development, (4) to develop planning 

skill and monitoring skill in financial management functions effectively, so the students be able 

to apply the appropriate management strategy to face the company challenges. 
 

UNIT-I  
Financial Management: Conceptual Overview, Scope, Functions, Roles, Goals  – Changing Role 

of Finance Managers –Time value for money – Present Value – Risk and Return – Profit 

maximization Vs. Wealth Maximization – Financial Decisions – Financial Planning and 

Forecasting: Meaning, Objectives, Process of Financial Planning and Financial Forecasting 

(Theory and Problems).  

UNIT-II  

Financial Leverages: Types of Financial Leverages-EBIT and EPS analysis – Cost of Capital – 

Measurement of Specific Costs of Capital – Weighted Average Cost of Capital (Theory and 

Problems). 

UNIT-III  
Capital Structure: Determinants of Capital Structure, and Optimum Capital Structure – Capital 

Structure theories: Traditional, NI, NOI and MM Theories – Capital Budgeting: Nature, Scope, 

Significance, and Risks in Capital Budgeting –Techniques of Capital Budgeting: Traditional and 

DCF techniques – Risk Analysis in Capital Budgeting. (Theory and Problems) 

UNIT-IV  

Working Capital Management: Meaning, Significance, Types of Working capital, Determinants 

of working capital, and Methods of Measuring working Capital Requirements – Operating cycle 
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– Financing of Working Capital– Management of Cash, Receivables, and Inventory – 

Management of Profits: Dividend Policy and Dividend Theories. (Theory and Problems). 

UNIT-V  

Financial Analysis: Types of ratios, Classification and analysis through ratios, Advantages and 

Limitations of ratio analysis (Theory and Problems). 

Case Study (Not Exceeding 300 words) or Problem 

Practical components: 
 Students are expected to study any five companies’ financial reports and submit a report on 

their financial planning and financial forecast. 
 A group assignment on “capital structure of any three big domestic companies and any three 

MNCs with respect the models studied in unit-3. 
 Case studies on dividend policies of various companies with respect to Indian context. 

 
REFERENCES BOOKS: 
 

1. James C Van Horne & John M. Wachowicz Jr, Fundamentals of Financial Management, 
Prentice Hall of India,   New Delhi. 

2. Arthur Keown, John Martin, William Petty & David Scott Jr, Financial Management: 
Principles and Applications, Prentice Hall of India, New Delhi. 

3. Brealey, Richard and Myers Stewart. C., Principles of Corporate Finance, McGraw Hill, 
New Delhi. 

4. Brigham F Eugene and Houston F Joel, Fundamentals of Financial Management, 
International Students Edition. 

5. Hampton J John, Financial Decision Making: Concepts, Problems and Cases, Prentice Hall 
of India, New Delhi. 

6. Weston, J F and Brigham, E. F., Essentials of Managerial Finance, Pearson Education. 
7. James C. Van Horne, Financial Management and Policy, Prentice Hall of India.  
8. Chandra Bose D., Fundamentals of Financial Management, Prentice Hall of India.  
9. Khan M Y and Jain P. K., Financial Management: Text and Problems, Tata McGraw Hill. 
10. Pandey I M., Financial Management, Vikas Publishing House Pvt. Ltd. 
11. Pandey & Bhat, Cases in Financial Management, Tata McGraw Hill. 
12. Prasanna Chandra, Financial Management – Theory and Practice, Tata McGraw Hill. 
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MBA 204: OPERATIONS MANAGEMENT (4L + 1P + 1T) 

Subject Code: MBA 204 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
Course Objectives: To understand the strategic role of operations management in creating and 

enhancing a firm’s competitive advantages;  understand key concepts and issues of OM in both 

manufacturing and service organizations; understand the interdependence of the operations 

function with the other key functional areas of a firm; and  apply analytical skills and problem-

solving tools to the analysis of the operations problems 

UNIT-I 

Production and Operations Management -An Overview :Operations as a Function - Production 

Systems - Facilities location - Layout Design - Product and Process Design - Materials Handling 

- Value Analysis - Operations Strategy – World Class Manufacturing. 

UNIT-II 
Operations Planning and Control: Forecasting as a planning tool, Forecasting types and methods,  

Mass and Batch Production Planning - Production Planning and Control techniques - Capacity 

Planning – Optimal Production Strategies: Scheduling – Assignment and Sequencing of 

Operations - Work Design: Method Study and Work Measurement - Work Sampling. 

UNIT-III 
Maintenance Management: Need for Maintenance Management – Maintenance Alternatives - 

Equipment life cycle – Managing of Work Environment – Waste Management - Automation –– 

Technology Management. 

UNIT-IV 
Materials Management: An Overview of Materials Management - Material Requirements 

Planning - Purchase Management - Stores Management - Inventory Planning and Control 

Systems - Just-in-Time Systems – Perpetual Inventory Control System. 

UNIT-V 
Quality Management: Acceptance Sampling - Statistical Quality Control - ISO-9000 Standards –

- Economics of Quality Assurance – Improvement of Operations: Quality Circles - Six Sigma 

and Kanban System - Total Quality Management. 

Case Study (Not Exceeding 300 words) or Problem 

REFERENCE BOOKS: 

1. Chary, S.N. Production and Operations Management. New Delhi, TMH, New Delhi. 
2. Elwood S. Buffa, Rakesh K. Sarin, Modern Production and Operations Management, John 

Wiley, New York. 



Page 30 of 39 
 

3. Everett E. Adam, Jr., Ronald J. Ebert, Production and Operations Management, PHI, New 
Delhi. 

4. Gopalakrishnan P. and Sundaresan. M., Materials Management - An Integrated Approach, 
PHI, NewDelhi. 

5. Krishnaswamy. K.N., Cases in Production/Operations Management, PHI, New Delhi. 
6. Mahadevan, B. Operations Management: Theory and Practice, Pearson Education. 
7. Pannerselvam R., Production and Operations Management, PHI, New Delhi. 
8. Thomas E. Morton, Production Operations Management, Vikas, New Delhi. 

 
MBA 2O5: ENTREPRENEURSHIP & SMALL BUSINESS MANAGEMENT (4L + 1P + 1T) 

Subject Code: MBA 205 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 

Course Objective 
The objective of this course is to develop conceptual understanding of the topic among the 
students and comprehend the environment of making of an Entrepreneur and to develop 
perspective understanding of start-ups and MSMEs in the Indian context. 
 
UNIT-I 
Introduction to Entrepreneurship: Concept of Entrepreneur – Characteristics of an Entrepreneur 

– Distinction between an Entrepreneur and Intrapreneur and a Manager – Functions of an 

Entrepreneur – Common Myths -Types of Entrepreneurs, –– Types of Start-up Firms – 

Importance of Entrepreneurship: Economic Impact – Impact on Society – Entrepreneurial 

Process. Growth of Entrepreneurship in India – Recent Trends in Women Entrepreneurship and 

Rural Entrepreneurship – Problems and Perspectives 

UNIT-II 
Developing Successful Business  Ideas: Recognizing Opportunities and Generating Ideas – 

Feasibility Analysis: Product/Service Feasibility – Industry/ Market Feasibility – Financial 

Feasibility – Industry and Competitor Analysis: Industry Analysis – Competitive Analysis – 

Developing an effective Business Model: Business Models – Components of an effective 

Business Model – Building a new venture Team – Assessing a new venture’s financial strength 

and viability – Preparing the proper ethical and legal foundation – Writing a Business Plan. 

UNIT-III 
Preparation of Project Report and Financing Ventures: Meaning of DPR -  Importance of 

Project Report - Preparation of Project report –– Content; Guidelines for Report preparation –  

Sources of Finance – Concept of working Capital  and Estimation – Seed Capital – Venture 

Capital. 

UNIT–IV 
Promotion of MSMEs: Definitions, Characteristics – Relationships of MSME – Relationship 

with large units – Export Oriented Units - Rationale – Objectives – Scope of Small Enterprises – 
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Opportunities for an Entrepreneurial career – Role of Small Enterprises in Economic 

Development – Causes and Symptoms of Sickness – Cure for Sickness. 

UNIT-V 
Institutional support to  Entrepreneurs: Commercial Banks – Other major financial institutions 

– Central Level Institutions - NSIC : National Productivity Council (NPC); – State Level 

Institutions – DIC – SFC-state Small Industries Development Corporation (SSIDC) – Industry 

Associations – Confederation of Indian Industry(CII) ; Federation of Indian Chamber of 

Commerce Industry (FICCI); Associated Chambers of Commerce and Industry of India 

(ASSOCHAM). 

Case Study (Not Exceeding 300 words) 
 

Practical Components:  
 Students must attend all of the workshops  

 Students will be expected to read widely on the academic literature of entrepreneurship 

and understand how the various themes in the theoretical literature  

 Students will be expected to prepare, present in class and work on team assignments 

REFERENCE BOOKS:  
 

1. Ram Chandran, ‘Entrepreneurial Development’, Tata McGraw Hill, New Delhi 
2. Vijay Sathe, “Corporate Entrepreneurship” 1st edition, 2009, Cambridge  
3. Khanka, S S. ‘Entrepreneurial Development’, S Chand & Company Ltd. New Delhi 4. 

Badhai, B ‘Entrepreneurship for Engineers’, Dhanpat Rai & co. (p) Ltd. 3. Vasanth Desai, 
“Dynamics of Entrepreneurial Development & Management”,2007, HPH.  

4. Dr. Vasant Desai, “Small Scale Industries and Entrepreneurship”, 2006, HPH.  
5. P. Narayana Reddy, “Entrepreneurship – Text and Cases”, 2010, 1st Ed. Cengage Lerning.  
6. David H. Hott, “Entrepreneurship New Venture Creation”, 2004, PHI.  
7. E – Book, MSME at a glance – English version, Ministry of MSME. 
8. JaynalUd – Din Ahmed and Abdul Rashid, MSME in India, New Century Publications. 
9. Saini, J. S., ‘Entrepreneurial Development Programms and Practices’ , Deep & Deep 

Publications (P), Ltd. 
10. Gupta and Srinivasan, ‘Entrepreneurial Development’, S. Chand & Sons, New Delhi. 
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MBA206:  MANAGEMENT INFORMATION SYSTEMS (4L + 1P + 1T) 

Subject Code: MBA 206 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
Course Objectives 

To create awareness in upcoming managers, of different types of information systems in an 

organization so as to enable the use of computer resources efficiently, for effective decision 

making. 
 

 
 

UNIT - I  
 

Introduction: Managerial Overview of Information Technology – Information as a Strategic 

Resource – Use of Information for Competitive Advantage – Types of Information Systems used 

in operational, tactical and strategic level – Modern Organization - IT enabled – Technology 

Road Map for the Organization, Matching MIS Plan to the Organizational Strategic Plan. 

Challenges for the IT manager in Networked-Dispersed organizations – Information Systems 

Architecture – Computer Hardware – Computer Software – Computer Networks – Topologies of 

Different Networks – Cloud computing. 
 

 

UNIT-II 
 

MIS Planning & MIS Design: Assessing Enterprise Information requirements – Design and 

Implementation Concepts – Systems Concept – Acquiring Information Systems – Contemporary 

Approaches. 

Systems Development Life Cycle:–– Systems Engineering, Analysis and Design, Development, 

Testing, Implementation and Maintenance – Alternative System Building Approaches.  
 

UNIT- III 
 
 

Data Management and Decision Support Systems: Data Management: Importance of Database 

management, Types of DBMS, Importance of RDBMS – Data Warehousing and Data Mining – 

Business Intelligence and Analytics – DSS, DSS applications – Group Decision Support Systems 

– Executive Information Systems – Executive Support Systems – Geographical Information 

Systems – Expert Systems and Knowledge Based Expert Systems – Artificial Intelligence.  
 

UNIT – IV 
 

 

MIS in Functional Application and ERP: MIS in Functional Areas – MIS in Accounting, MIS in 

Marketing-CRM, MIS in HR- Performance Management, MIS in operations- Logistics 

management – ERP – Emerging IT Trends – Electronic Data Interchange – Extended Enterprise 

Systems – Managing International Information Systems. 
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UNIT – V 
 

 

Digital Firms and Ethical Issues: MIS Model for a Digital Firm – Organization Structure for 

Digital Firm – e-Business Models and Applications – Mobile Computing, Call Centers, BPO. 

Management Issues in MIS: Information Security and Control Systems, Success and Failure,  

Quality Assurance – Ethical and Social Dimensions – Intellectual Property Rights as Related to 

IT Services / IT Products.  

Case Study (Not Exceeding 300 words) 

REFERENCES: 
 

1. Laudon K C and Laudon J P - Management Information Systems: Managing the Digital 

Firms (Prentice Hall, 1st Ed.) 

2. O’Brien James - Management Information System (Tata Mc Graw Hill, 12th Ed.) 

3. Jawedkar W S - Management Information System (Tata Mc Graw Hill, 3rd Ed.) 

4. Arora Ashok, Bhatia Akshaya – Management Information System (Excel, 1st Ed.) 

5. Davis & Olson – Management Information System (TMH, 2nd Ed.) 

6. Murdick, Ross, Claggett – Information System for Modern Management (PHI, 3rd Ed.) 

 
MBA207:  OPERATIONS RESEARCH (4L + 1P + 1T) 

Subject Code: MBA 207 IA Marks 30 
No. of Lecture Hours/Week 04  End Exam Marks 70 
Practical  Hours/Week  01  Total Marks 100 
Total Number of Hours per Semester 
(13 weeks/91 days) 

65  Exam Hours 03 

 
Course Objectives: This course will provide students with the knowledge of formulating 

mathematical models for quantitative analysis of managerial problems in industry so that they 

are able to use resources (capitals, materials, staffing, and machines) more effectively. The 

subject imparts skills in the use of various mathematical models with Operations Research 

approach in solving real problems in industry and thereby facilitates the managerial decision 

making process. This course will provide critical understanding of operations research concepts 

that yield a competitive advantage through operational excellence. 

UNIT-I   

Operations Research – Uses, Scope, and Applications of Operation Research in Managerial 

Decision-making – O.R. Models – Formulation of Models – Using Models for Problem Solving – 

Techniques of Operations Research – Limitations of Operations Research – Linear Programming: 

Mathematical Formulations of LP Models for Product-mix Problems – Graphical Method – 

Simplex Method and its Applications. 

UNIT-II  
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Duality and Sensitivity Analysis: Duality in Linear Programming – Technical Issues in Simplex 

Method – Project Management – Network Models: PERT, and CPM and its Applications. 

UNIT-III  

Transportation Problem: Introduction – Methods for Finding Initial Solution – Optimum Solution – 

MODI Method – Assignment Problem: Hungarian Method. 

UNIT-IV  

Game Theory – Introduction – Two Person Zero sum games – Pure and Mixed Strategies – 

Dominance Principles – Graphical method – Decision Theory and its Applications.   

UNIT-V  
Queuing model (M / M / I ONLY): Components, Basic Structure, and Assumptions – waiting line 

Decision Problem – Simulation: Process of Simulation, Applications of Simulation to Different 

Management Problems. 

Case Study (Not Exceeding 300 words) 

Practical Components: 
 Students will discuss minimum three cases to be discussed for each OR techniques  

REFERENCE BOOKS: 
1. Taha M.A., Operations Research, Mac Milan. 

2. Anand Sharma, Operations Research, Himalaya Publishing House. 

3. Kantiswarup, P.K.Gupta and Manmohan, Operations Research, Sultan Chand & Sons. 

4. Kalavarthy, S. Operations Research, Vikas Publishers House Pvt Ltd. 

5. Franks S. Buknick Mcleavey, Richard Mojena, Principles of Operations Research for 

Management, AITBS publishers. 

6. Kapoor, V.K., Operation Research Techniques for Management, Sultan Chand & Sons. 

7. Sharma, J. K., Operation Research – Theory and Applications, MacMillan. 

 
MBA 208 MOOCS FROM SWAYAM & OTHERS 

Subject Code: MBA 208 A Pass Certificate with 50 % marks  
    

 

 

About MOOCS: MOOCs are the natural evolution of Open Courseware, first created by the 

Massachusetts Institute of Technology (MIT) in 2001. A massive open online course (MOOC) is 

an online course aimed at large-scale interactive participation and open access via the web. In 

addition to traditional course materials such as videos, readings, and problem sets, MOOCs 

provide interactive user forums that help build a community for the students, professors, and 

teaching assistants (TAs). MOOCs are a recent development in distance education.  

 Further, A MOOC is an online course with the option of free and open registration, a 

publicly-shared curriculum, and open-ended outcomes. MOOCs integrate social networking, 

accessible online resources, and are facilitated by leading practitioners in the field of study. Most 
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significantly, MOOCs build on the engagement of learners who self-organize their participation 

according to learning goals, prior knowledge and skills, and common interests. 

Typical Structure of a MOOC: The common duration of a MOOC is from 6 to 12 weeks. A 

MOOC is accessible 24 hours a day, 7 days a week. The majority of the content is delivered 

asynchronously (meaning students can access it in their own time and at their own pace). 

However, sometimes there can be optional synchronous events such as 'live' webinars 

(interactive sessions) which require participants to join in at specific dates/times. 

A standard class becomes in a MOOC a set of videos of 5-10 minutes each. 

The learning of students in a MOOC is usually assessed by multiple-choice questions. 

An important component of MOOCs is assignments. Students have to upload assignment 

solutions into the MOOC platform.  

Assignments can be evaluated and graded: 

 Automatically when possible. 
 Peer-to-peer: students evaluate and grade themselves. 

Another component is the forum, where students post questions that other students can answer. 

Usually, there are no pre-requisites for taking a MOOC, apart from having access to a computer 
with an internet connection. Most of the time, the educational or academic background of 
students isn't important. 
Students usually don't need to buy any books for these courses, because all reading is either be 
provided within the MOOC content or is linked to open access texts. 
              Institutes/Universities/Organsiations offering MOOCS in India: 

(1) Indian Institute of Management, Bangalore MOOCs 
 Healthcare in India: Strategic Perspectives 
 Introduction to Banking and Financial Markets-I 
 Introduction to Banking and Financial Markets-II 
 Statistics fort Business-I 
 Statistics fort Business-II 
 Do your Venture: Entrepreneurship for everyone. 
 Introduction to Investments 
 Innovation and IT Management 
 Predictive Analytics 
 Strategy and sustainable Enterprise 
 Introduction to Corporate Finance 

(2) IIT, Bombay 
 Inferential and Predictive Statistics for Business 
 Corporate Strategy 
 Exploring and Producing data for Business Decision Making 
 Accounting for Business Decision Making: Strategy Assessment and Control 
 New Models of Business in Society  
 Digital Analytics for Marketing professionals: Marketing Analytics in Theory 
 Engagement and Nurture Marketing Strategies 
 Leadership through design Innovation 
 Brand and Product Management 
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 Finance for Everyone: Markets 
 Financial Evaluation and Strategy: Corporate Finance 
 Managing the Company of the Future 
 Creating and Develop a tech startup 
 Understanding Financial Statements: Company Performance-I 
 Understanding Financial Statements: Company Performance-II 

(3) Indian HRD Ministry’s MOOC Platform – SWAYAM 
(4) National Programming on Technology Enhanced Learning (NPTEL), IITMadras  

 Applied Multivariate Statistical Modelling 
 Bank Management 
 Commercial Banking Credit Risk Modelling & Management 
 Consumer Behaviour 
 Econometric Modelling 
 Global Supply Chain Management 
 Entrepreneurial Finance 
 Infrastructure Finance 

(5). IRDA Certified courses in Insurance and Risk Management 
(6) NISM Mutual Fund Certification Course 
(7) NSE-NCFM Modules (any one module) 

 
MBA 209 INDUSTRY AND BUSINESS ANALYSIS LAB (2L + 1P + 0T) 

Subject Code: MBA 209 IA Marks 50 
No. of Lecture Hours/Week 02  Total Marks 50 
Practical  Hours/Week  01  Exam Hours 1 ½ 
Total Number of Hours per Semester 
(13 weeks/91 days) 

39   

 

Course Objectives: 

(a) To help the students understand the dynamics of a specific industry, (b) to acquaint students 

with various issues particular to an industry and (c) to provide a cross-functional perspective of 

the functioning of a business enterprise and an industry. 
 

UINT-I 
Industry Analysis – the Basics: Nature of the Industry, Players in Industry – Nature of 

Competition from an Economist’s Perspective – Market Shares of top 3 & bottom 3 players – 

Possible Classification of Players into Leaders, Challengers, Followers, Nichers – Positioning & 

Differentiation Strategies of Key Players – Branding Strategies – Pricing Policies, Cartelization 

if any and Comments thereon – Capacity Analysis – Total Capacity of the Industry and Break up 

Capacity Amongst key Players – Planned Future Capacity Additions – Geographical Spread of 

Plants/Facilities/ Capacities (Domestics as well as Global) – Demand Supply Balance in the 

Industry – Key Factors Affecting Demand – Key Supply side Constraints – Professional Trade 

Bodies of the Industry – Business Functions carried out Online by the key Players – Online 

Presence. 
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UINT-II 
Promoters & Management Ethos: Background of Promoter Groups of top 3 and Bbottom 3 

Players in the Industry – Management Ethos and Philosophy – Brief Profiles of CMDs, CEOs, 

and Key Top Management Personnel with their Career Highlights – Detailed Profile of one 

Distinguished Top Management Personnel each from any Two Players in the Industry – CSR 

Policy – Corporate Governance Initiatives – Initiatives towards Social Inclusion – Initiatives 

towards Environment Conservation. 
 

UINT-III 
External Environment: Controlling Ministry and / or Regulator if any for the Industry – 

Regulatory Actions against the Players for e.g. Action by SEBI, Competition Commission of 

India, MTRP Commission, etc. against Irregularities, Legal Violations if any – Regulatory 

Policies at the State, National and Global Level and their Impact on the industry as a whole with 

Analysis of Impact on top 3 Players – Key National and Global Issues Affecting the Industry – 

Key Initiatives by the Government to Promote the Industry – Environmental Issues. 

UINT-IV  
Financials: Profitability, Revenues, Margins of Top 3 & Bottom 3 Players over the last 3 years 

and Trends/Changes therein – Sick Players if any and Their Turnaround Strategies, if any – Key 

Factors Contributing to Costs – Ratio Analysis of Financial Data for last 3 years for Top 5 and 

Bottom 5 Companies in the Industry. 

UINT-V  
Recent Developments: Impact of Key Relevant Provisions of the latest Fiscal Policy on the 

Industry and Various Players therein – Analysis of Key relevant Provisions of Latest Exim 

Policy in case of Industries that are Focused on Global Markets for Exports or Industries that 

have significant import Components – Key Alliances in the past 5 years and their Performance & 

Impact on other Players in the Industry – Mergers & Acquisitions, if any – Technological 

Developments – Labor Unrest if any – Reasons thereof and Impact on the Particular Player and 

the Industry as a whole – Emerging first Generation Entrepreneurs, if any, in the Industry – 

Corporate Wars & Feuds in the Industry, if any. 
 

Practical Components: 
 Students should work in groups of 3 to 5 each under the guidance of a faculty. 
 Students shall study various aspects of any TWO industries (group of similar business 

entities) of their choice. 
 Focus shall be the comparative and historical analysis across the players in the industry. 
 Students shall submit a structured detailed report. 

Learning Resources: 
1 Supplementary Annual reports of various companies 
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Reading 
Material 

Economic Times 
Business Standard 
Business Line 
Business Today 
Business India 

2 Websites Websites of various companies 
Websites of various ministries of the Government of India 
Websites of various trade bodies 
Websites of stock exchanges 

3 Journals Journals Economic and Political Weekly 
 

MBA 210 - MS EXCEL & ACCOUNTING TALLY LAB (2L + 1P + 0T) 
Subject Code: MBA 210 IA Marks 50 
No. of Lecture Hours/Week 02  Total Marks 50 
Practical  Hours/Week  01  Exam Hours 1 ½ 
Total Number of Hours per Semester 
(13 weeks/91 days) 

39   

 
Course Objectives: (1) To familiarize Students with basic to intermediate skills for using Excel 

in the classroom vis-à-vis Business Applications, (2) to provide students hands on experience on 

MS Excel Utilities, (3) to gain proficiency in creating solutions for Data Management and 

Reporting, and (4) to provide hands on experience on Accounting tally and gain proficiency in 

creating solutions in financial account and management. 

UNIT-I 

Introduction: Understanding Excel's Files, Ribbon and Shortcut – Create a workbook – Enter 

data in a Worksheet – Format a Worksheet, Format Numbers in a Worksheet – Create an Excel 

Table – Filter Data by Using an AutoFilter, Sort Data by using an AutoFilter – Essential 

Worksheet Operations: Using Help (F1), Key Board Shortcuts – Working with Cells and 

Ranges: Formatting Cells, Name Manager – Visualizing Data Using Conditional Formatting: 

Apply Conditional Formatting – Printing Your Work: Print a Worksheet , Using Print Preview & 

Other Utilities –  
 

UNIT-II 

Lab based Evaluation-1: Working with Dates and Times & Text: Working with Dates & Time, 

Creating Formulas that Manipulate Text – Upper, Proper, Lower, Concatenate, Text to Column – 

Creating Formulas That Look Up Values: VLookup, HLookup, Match & Index – 

UNIT-III 

Lab based Evaluation-2: Creating Formulas for Financial Applications: Introduction to Formulas 

e.g. PV, PMT, NPER, RATE, Creating Balance Sheet, Investment Calculations, Depreciation 

Calculations – Creating Charts and Graphics: Chart Your Data, Creating Sparkline Graphics, 

Using Insert Tab Utilities – Using Custom Number Formats: Right Click, Format Cells Window 
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– Using Data Tab and Data Validation: Getting external Data, Remove Duplicates, Apply Data 

Validation & using Utilities from Data Tab – Analyzing Data with the Analysis Tool Pak: 

ANOVA, Correlation, 

Covariance, Descriptive Statistics, Histogram, Random Number Generation, Rank and 

Percentile, Regression, t-Test, Z Test. 

UNIT-IV 

Computers and Accounting: Fundamentals of Computerised Accounting – Computerized 

Accounting Vs Manual Accounting – Features of Tally – Procedure for Creating a New 

Company – Directory Name / Mailing Name / Address / Groups Creation – Editing and Deleting 

Groups – Display of Predefined Vouchers – Voucher Creations and Alteration of Vouchers while 

or after Entering Transaction – Types of Vouchers – Payment Voucher – Receipt Voucher – 

Sales Voucher 

– Purchase Vouchers. 

UNIT-V 

Accounting Tally: Ledger – Groups in Tally – Primary Groups, Sub-groups, Creation of Ledger - 

process of Creation of Ledger – Balance Sheet at the Gateway of Tally – Method of Showing 

Trading, Profit and Loss account and Balance Sheet Creation of Inventory Reports – Creation of 

Stock Categories – Stock Items – Stock Groups.  
 

REFERENCE BOOKS: 
 

1. Tally – Accounting software S. Palanivel – Marghan Publications 
2. Computer Applications in Business – Dr. Rajkumar 

Learning Resources: 
1 Text Books Excel 2010 Bible [With CDROM]by John Walkenbach, John Wiley & 

Sons, 2010 
Edition 

2 Reference Books Excel 2007 for Dummies by Greg Harvey 
New Perspectives on Microsoft Office Excel 2007 

3 Supplementary 
Reading Material 

www.hrdiap.gov.in/Downloads/04.MS%20Excel.pdf 
www.stern.nyu.edu/~jsimonof/classes/1305/pdf/excelreg.pdf 
www.goodwin.edu/computer_resources/pdfs/excel_2010_tutorial.pdf 
www.microagecs.com/apps/training/courseware/excel.pdf 
www.lfpl.org/jobshop/docs/Intermediate-Excel.pdf 

4 Websites http://office.microsoft.com/en-us/ 
http://office.microsoft.com/en-us/excel-help/excel-help-and-how-to- 
FX102693827.aspx 
http://office.microsoft.com/en-us/excel/ 
http://office.microsoft.com/en-us/excel-help/excel-functions-by-category- 
HP005204211.aspx 
http://www.baycongroup.com/el0.htm 
http://spreadsheets.about.com/od/tipsandfaqs/f/excel_use.htm 
http://www.computerhope.com/shortcut/excel.htm 

 

http://www.hrdiap.gov.in/Downloads/04.MS%20Excel.pdf
http://www.stern.nyu.edu/~jsimonof/classes/1305/pdf/excelreg.pdf
http://www.goodwin.edu/computer_resources/pdfs/excel_2010_tutorial.pdf
http://www.microagecs.com/apps/training/courseware/excel.pdf
http://www.lfpl.org/jobshop/docs/Intermediate-Excel.pdf
http://office.microsoft.com/en-us/
http://office.microsoft.com/en-us/excel-help/excel-help-and-how-to-
http://office.microsoft.com/en-us/excel/
http://office.microsoft.com/en-us/excel-help/excel-functions-by-category-
http://www.baycongroup.com/el0.htm
http://spreadsheets.about.com/od/tipsandfaqs/f/excel_use.htm
http://www.computerhope.com/shortcut/excel.htm

