' M.Com. DEGREE EXAMINATION, APRIL 2015.

" ER SECOND SEMESTER
© Paper IV— MARKETING MANAGEMENT ‘
= Time : Three hours . . i o - -Maximum : 75 marks
L e ' (No additional sheet will be supplied)

PART A — (5 x 3 = 15 marks)
. Answer any FIVE questions. Each question‘, carries 3 fnarks. |
‘ . ._Each answer should nt'i_t exceed 1 page. |
1. Systems ai:p_foach to'marketing . il
2. ' lInternet: ﬁafketing |
Ms
Micfo,vs macro marketing environment
5. Lifesty'le._ |
_ . Culture and sub-cuifure ’
&/ 7 ' Braih std:ﬁing_ |
) 8.  Product pqéitioning. 6 ‘
| | PART B — (4 x 15 = 60 marks)
| Answer ALL questions, |
Each ;Iuestion .carﬁes 15 marks.
‘Each an.s.v;rer should not exceed 6 péges.; o
9. Explt‘ain'.various functions (;f -a 'maf_ke,t_ing manager of an FMCG compahjr.
’ - Or .

10. Enumerate the pros and cons of E-marketing.

-

- 11 " Discuss in brief the steps involved in the process of marketing research system.
Or

, 12. Examine the role of external marketing environment on the marketing of toothpastes.



.13,

14,

15.

16.

Descr_ibe th_e impact of pgycholt_)gical factors on consumer behavior in facial creams.

Or

Explain in brief _the requirements of effective nia_rket segmen'tatitmy |

Define social ma_rketing'.. Bring out.the strategies to be adopted for it.

Or. - Co

Enumerate the steps involved in new product development.



