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COMMERCE - 24004

PAPER - IV MARKETING MANAGEMENT

Time: 3 Hours Max, Marks: 75
' (No additional sheet will be supplied)
Part — A (5x3 = 15 marks)
Answer any FIVE questions.
Each question carries 3 (Three) marks
Each answer should not exceed One (1) page

Elements of Marketing
Marketing vs. Selling

Marketing Intelligence
Marketing Environment

Buying Decision Process
Markets Targeting

Product Positioning

Ecological Aspects of Marketing
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Part — B (4x15 = 60 marks)

Answer All questions.
Each question carries 15 (Fifteen) marks
Each answer should not exceed SIX (6) pages

9. What is marketing? Explain nature, scope, importance and functions of marketing.
(OR)
10. What are the various approaches to marketing?

11. Explain the components of marketing information system. How marketing information
system is use in marketing decision makiBg? \
g (OR)
12. What is marketing research? Explain the marketing research process.

13. What is consumer behavior? What are the factors which influence consumer buying
decision?
(OR)
14. What do you mean by market segmentation? Explain the bases for segmenting consumer
markets.

15. Explain the marketing strategies in various stages of product life cycle. .
(OR)
16. What is new product? Explain the steps involved in new product development process.




