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(No édditional sheet will be Eupp]ied)

PARTA —{Bx3=15 marks)
Answer any FIVE questlons
Each questlon carries 3 marks _
Each answer should not exceed 1 page. .
1. Elemer:l_tsrof mérketjng.
2. | Digital marketin;g.
3.- P.-roduct mix. .
4 Bases for'Eeg_menﬁng industrial ma_rkets.
5. Marketing.research; |
6. Typé_s of buyer behav;iour._‘
7.7 After é'ales.mgnagehlénf;
8 Functio_nE of w_hEIesa_ler. : ‘
PART B — (4 x .15 = 60 rharks)
' 7 AEswei' ALL questions.
Each_q_uéstiop cairies 15 marks.
Each answer Ehould n'Et exceed 6 pages. ‘
9. | ‘Expléin the nat—urE and scope of mErk.etiEg.
O.r‘i

10. State the functions of service marketing.



11,

12.

13.

14.

15.

16.

What are the requirements for effective segmentation?
- Or

Discuss the new pr.odu'ct de'\_zelopmént process.

Explain the éthical issues in marketing research.

Or

Discuss the‘.-. different Buyer behaviour models.

What are the various sales promotidn methods,?

Or

‘-Explain the factors involved in creating distribution channels. -



