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(No additional sheet will be supplied)
PART — A (5 x 3 =15 marks)
Answer any FIVE Questions.
Each question carries 3 marks
Each answer should not exceed | page.

Functions of Marketing '
Marketing vs. Selling
E - Marketing

Marketing Environment
Buying Roles

.Niche Marketing
Product Positioning
Ecological Aspects of Marketing

e o s

PART - B (4 x15= 60 marks)
Answer all Questions.
Each question carries15 marks
Each-answer should not exceed 6 pages

9. What is marketing? Explain nature, scope, impertance and functions of marketing.
(OR)
10. Explain the recent trends in marketing.
11. Explain the components of marketing environment. What is use of marketing environmental
analysis?
(OR)
12. What is marketing research? Explain the marketing research process.
13. What are the factors which influence consumer buying decision process?
(OR)
14. What do you mean by market segmentation? Explain the process of segmenting consumer
markets,
15. Explain the marketing strategies in PLC.
(OR)
16. What is Social Responsibility? Explain the stake holders in social responsibility.




